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OďĊæìďīĊĮ� #ďĊɂĴ� OðĴĴÐī� ȱO#OȲ is a UT student organization and official partner of UT 
Environmental Health and Safety. LDL strives to create a campus community that actively 
embraces sustainability and eco-consciousness along with Longhorn pride. Through 
collaborative efforts with students, faculty, and staff, Longhorns Don't Litter seeks to establish 
lasting behavioral changes that promote responsible waste disposal and resource 
conservation, ultimately enhancing the quality of life for all members of the university 
community while safeguarding the health and vitality of our local ecosystems. Our primary goal 
is to raise awareness about the importance of local watersheds (like Waller Creek), their 
ecological significance, and their vulnerability to non-point source pollution. By engaging 
students in educational initiatives and hands-on activities, we aim to instill a deep appreciation 
for the environment and empower them to take active steps toward mitigating pollution and 
preserving our natural resources. 
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History & Purpose 
 
�ìĴ�ðĮ�Ċďœ�ĴìÐ�OďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐī�ĮĴķÌÐĊĴ�ďīæĊðšĴðďĊ�œĮ�ďĊÆÐ�Ċ�ÌŒÐīĴðĮðĊæ�ÆďķīĮÐ�ÆďĊĴīÆĴÐÌ�Åř��}�'ĊŒðīďĊĉÐĊĴă�
>ÐăĴì�ĊÌ�wåÐĴř�ȱ'>wȲȢ�}ìÐ�ÆďķīĮÐȣ�ÆăăÐÌ�ȿ'ĊŒðīďĊĉÐĊĴă��ďĉĉķĊðÆĴðďĊĮȣɀ�ĮÐīŒÐÌ�Į��œř�åďī�'>w�Ĵď�åķăåðăă�ĴìÐðī��ăăÐī�
Creek stormwater permit education requirements and evolved into what exists today. 
   
In the initial stages of the course, students conducted market research to better understand where the UT community stood 
on issues pertaining to stormwater pollution prevention. Specifically, survey respondents were asked questions about their 
knowledge of the environment, their willingness to support campus environmental initiatives, and their role(s) in polluting the 
environment. This research found that many students were unaware of the Waller Creek watershed and identified non-point 
source pollutionȺlike littering and pet wasteȺas a major concern on campus. 
   
After analyzing the survey results, the students decided to focus on elevating awareness of Waller Creek in the UT community 
and determining how to reduce non-point source pollution. To accomplish these goals, the Environmental Communications 
students rebrĊÌÐÌ�Į�ȿOďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐīɀ�ȱO#OȲȢ��Į�O#Oȣ�ĴìÐř�īÐÆìÐÌ�ďķĴ�Ĵď�ĴìÐ�ÆďĉĉķĊðĴř�Ĵìīďķæì�ĴÅăðĊæ�ĊÌ�
participating in UT events, labeled storm drains, and worked with other entities on sculptures, bus boards, and more. 
   
 The completion of these initiatives by the Fall 2023 semester led the LDL students to establish LDL as a UT student 
ďīæĊðšĴðďĊ�ĊÌ�åďÆķĮ�ĴìÐ�ďīæĊðšĴðďĊɂĮ�ĮÆďĨÐ�ÐŘÆăķĮðŒÐăř�ďĊ�ăðĴĴÐīȢ��Į���}�ĮĴķÌÐĊĴ�ďīæĊðšĴðďĊȣ�O#O�ðĮ�ÅÐĴĴÐī�ÅăÐ�Ĵď�
recruit members to help with the cause and keep our initiatives running. 
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The Elevator Speech 
Did you know about 1 in 5 Longhorns admitted to littering in 2021ȩ��Ðăăȣ�œÐɂīÐ�ɇOďĊæìďīĊĮ�#ďĊɈĴ�OðĴĴÐīɇ�ȱO#OȲ�ĊÌ�œÐɂīÐ�ìÐīÐ�Ĵď�
change that. LDL first started as a UT Environmental Health and Safety (EHS) advertising campaign that aimed to raise 
awareness of Waller Creek among the UT community and instill a sense of ownership in students. Although still an official 
EHS partner, LDL is now a registered UT student organization.  
 
Our goal as a student organization is to address littering within the Waller Creek Watershed, make Waller Creek feel like UT's 
own backyard, and promote responsible environmental stewardship within the university community. We encourage the 
participation of new members and partnership with other organizations to work on various initiatives like Waller Creek 
Cleanups and the installation of LDL storm drain labels. You can sign up for our club on Hornslink, join our newsletter mailing 
list, and follow us on Instagram. 
   
 
Note: We also discuss points from the provided fact sheet when pitching our organization to prospective members and partner organizations. Particularly 
ĴìĴ�ìăå�ďå�ĮĴķÌÐĊĴĮ�īÐ�ķĊœīÐ�ďå��ăăÐī��īÐÐāȣ�ďĊăř�Ǫǰɰ�ȿÌÐåðĊðĴÐăř�āĊďœɀ�ĴìÐ�ĊĴķīă�ĮďķīÆÐ�ďå�ĴìÐðr drinking water, and 80% of students have noticed 
litter on or around campus.  
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NÐÐĨðĊæ�}ìÐ�OďĊæìďīĊĮ�
#ďĊɂĴ�OðĴĴÐī��īĊÌ 

  



OďĊæìďīĊĮ�
#ďĊǋĴ�OðĴĴÐī�
�īĊÌÅďďā



OďæďĮ ,QVHUW�ORJR�
KHUH



�ðīÆķăī�Oďæď

TďĮĴ�īÐĨīÐĮÐĊĴĴðŒÐ�ĊÌ�īÐÆďæĊðšÅăÐ�ăďæď�
ĴìĴ�ÆĊ�ÅÐ�ķĮÐÌ�ðĊ�ăĉďĮĴ�ăă�ĉĴÐīðă

tÐĨīÐĮÐĊĴĴðŒÐ

#ÐĮÆīðĨĴðďĊ
Zķī�ăďæď�ðĮ�ĉÌÐ�åīďĉ��}ǋĮ�ďŨÆðă�ĴřĨÐåÆÐ�ĊÌ�ðÆďĊƬ�
æðŒðĊæ��ĨīďåÐĮĮðďĊă�ăďďā�œìðăÐ�īÐĨīÐĮÐĊĴðĊæ��ĊðŒÐīĮðĴř�ďå�
}ÐŘĮ�Ĵ��ķĮĴðĊƫ��ăĊÆÐÌ�řÐĴ�ðĊĴÐīÐĮĴðĊæ�ķĮÐ�ďå�īÆĮƫ

tÐĨīďÌķÆĴðďĊ
Oďæď�ĮìďķăÌ�ďĊăř�ÅÐ�īÐĨīďÌķÆÐÌ�åīďĉ�œìĴ�ðĮ�ĮķĨĨăðÐÌ�
ďĊ�ĴìÐ�œÐÅĮðĴÐƬ�ĮăðÌÐĮƬ�ĊÌ�ďŨÆðă�ĉĴÐīðă�ĊÌ�ĮìďķăÌ�
ĊďĴ�ÅÐ�ÆìĊæÐÌƫ��Ċ�ķĮÐ�ðĊ�ŒīðďķĮ�ÅÆāæīďķĊÌ�ÌķÐ�Ĵď�
ÆðīÆăÐ�ĨīďĴÐÆĴðĊæ�ĴìÐ�ăÐæðÅðăðĴř�ďå�œďīÌĮƫ



wðĉĨăÐ�tÐÌķÆÐÌ�TďĊďæīĉ
OÐĮĮ�ðÌÐĊĴðťÅăÐ�ăďæď�ĴìĴ�ÆĊ�ÅÐ�ķĮÐÌ�œìÐĊ�ĮĨÆÐ�ðĮ�ăðĉðĴÐÌƬ�
åķăă�ăďæď�ðĮ�īÐĨÐĴðĴðŒÐƬ�œìÐĊ��ăďæď�ĊÐÐÌĮ�Ĵď�ÅÐ�ĮĉăăƬ�ďī�ðĊ�
ĮÐÆďĊÌīř�ÌďÆķĉÐĊĴĮ�œìÐīÐ�ĨÐďĨăÐ�āĊďœ�œìĴ�O#O�ðĮƫ

tÐĨīÐĮÐĊĴĴðŒÐ

#ÐĮÆīðĨĴðďĊ
>ŒðĊæ�ĴìÐ�OďĊæìďīĊ�ìďīĊ�œìðăÐ�ĊďĴ�ÌÐåÆðĊæ�ĴìÐ�ÅīĊÌƫ�wĴðăă�
īÐÆďæĊðšÅăÐ�ðĊĴÐīĊăăř�ĊÌ�ķĮÐÌ�ĮðĉĨăřƫ�O#O�ĮðĉĨăðťÐÌ�åďī�
OďĊæìďīĊĮ�#ďĊǋĴ�OðĴĴÐīƫ

tÐĨīďÌķÆĴðďĊ
Oďæď�ĮìďķăÌ�ďĊăř�ÅÐ�īÐĨīďÌķÆÐÌ�åīďĉ�œìĴ�ðĮ�ĮķĨĨăðÐÌ�ďĊ�ĴìÐ�æďďæăÐ�
ÌīðŒÐƬ�ĮăðÌÐĮƬ�ĊÌ�ďŨÆðă�ĉĴÐīðă�ĊÌ�ĮìďķăÌ�ĊďĴ�ÅÐ�ÆìĊæÐÌƫ�
wìďķăÌ�ìŒÐ�ĴìÐ�ĮĉÐ�ĨďĮðĴðďĊ�ĊÌ�ĨīďĨďīĴðďĊ�œðĴìďķĴ�ÆìĊæÐƫ�
�Įķăăř�ĴìÐ�ÅÆāæīďķĊÌ�ĮìďķăÌ�ÅÐ�œìðĴÐƬ�ÅķĴ�ðå�ĊďĴƬ�ĉāÐ�ĮķīÐ�ĴìÐ�
ÅÆāæīďķĊÌ�ðĮ�ăðæìĴ�åďī�ĴìĴ�ĮĴīďĊæ�ÆďĊĴīĮĴ�ĊÌ�ăÐæðÅðăðĴřƫ��ďķ�ÆĊ�
ăĮď�ķĴðăðšÐ�ĴìðĮ�œðĴì�ĴīĊĮĨīÐĊÆř�Į��œĴÐīĉīāƫ



wĪķīÐ�Oďæď

tÐÆďæĊðšÅăÐ�ĊÌ�ĨīďåÐĮĮðďĊă�ăďæď�ĴìĴ�ÆĊ�ÅÐ�
ķĮÐÌ�ðĊ�ăĉďĮĴ�ăă�ĉĴÐīðăƬ�ÐĮĨÐÆðăăř�œìÐĊ��
ÆðīÆăÐ�ÆďĉĨďĮðĴðďĊ�ÌďÐĮĊǋĴ�ťĴ

tÐĨīÐĮÐĊĴĴðŒÐ

#ÐĮÆīðĨĴðďĊ
Zķī�ăďæď�ðĮ�ĉÌÐ�åīďĉ��}ǋĮ�ďŨÆðă�ĴřĨÐåÆÐ�ĊÌ�ðÆďĊƬ�
æðŒðĊæ��ĨīďåÐĮĮðďĊă�ăďďā�œìðăÐ�īÐĨīÐĮÐĊĴðĊæ��ĊðŒÐīĮðĴř�ďå�
}ÐŘĮ�Ĵ��ķĮĴðĊƫ�qīďåÐĮĮðďĊă�ĊÌ�ăðæĊÐÌ

tÐĨīďÌķÆĴðďĊ
Oďæď�ĮìďķăÌ�ďĊăř�ÅÐ�īÐĨīďÌķÆÐÌ�åīďĉ�œìĴ�ðĮ�ĮķĨĨăðÐÌ�
ďĊ�ĴìÐ�œÐÅĮðĴÐƬ�ĮăðÌÐĮƬ�ĊÌ�ďŨÆðă�ĉĴÐīðă�ĊÌ�ĮìďķăÌ�
ĊďĴ�ÅÐ�ÆìĊæÐÌƫ�wìďķăÌ�ÅÐ�ķĮÐÌ�ðĊ�ăðæìĴ�ÅÆāæīďķĊÌ�Ĵď�
āÐÐĨ�ĴìÐ�ăÐæðÅðăðĴř�ďå�œďīÌĮƫ



�ăāðĊæ�}ďķī�Oďæď
AĊĴÐīĊă�Oďæď�ĴìĴ�ÆĊ�ÅÐ�ķĮÐÌ�åďī�ĴìÐ�
'ŘĨÐīðÐĊÆÐ��ăăÐī��īÐÐā��ăāðĊæ�}ďķī

tÐĨīÐĮÐĊĴĴðŒÐ

#ÐĮÆīðĨĴðďĊ
Zķī�ăďæď�ðĮ�ĉÌÐ�åīďĉ��}ǋĮ�ďŨÆðă�ĴřĨÐåÆÐ�œðĴì�Ċ�
ďīðæðĊă�ĉðĊðĉăðĮĴðÆ�ÌÐĮðæĊ�æðŒðĊæ��ĨīďåÐĮĮðďĊă�ăďďā�åďī�
ďķī�ĮðæĊðťÆĊĴ�ðĊĴÐīĊă�ÐŒÐĊĴƫ

tÐĨīďÌķÆĴðďĊ
Oďæď�ĮìďķăÌ�ďĊăř�ÅÐ�īÐĨīďÌķÆÐÌ�åīďĉ�œìĴ�ðĮ�ĮķĨĨăðÐÌ�
ďĊ�ĴìÐ�œÐÅĮðĴÐƬ�ĮăðÌÐĮƬ�ĊÌ�ďŨÆðă�ĉĴÐīðă�ĊÌ�ĮìďķăÌ�
ĊďĴ�ÅÐ�ÆìĊæÐÌƫ��Ċ�ÅÐ�ķĮÐÌ�ðĊ��Ìīā�ďī�ăðæìĴ�
ÅÆāæīďķĊÌ�ÅķĴ�ďĊăř�ĮìďķăÌ�ÅÐ�ķĮÐÌ�œìÐĊ�īÐăĴÐÌ�Ĵď�
ĴìÐ�'ŘĨÐīðÐĊÆÐ��ăăÐī��īÐÐā��ăāðĊæ�}ďķīƫ



qZwA}AZUAU:
�Ċ�ĨďĮðĴðďĊ�ăďæďĮ�ìďœÐŒÐī�ÌÐĮðæĊÐī�

ĴìðĊāĮ�ðĮ�ĴìÐ�ÅÐĮĴ�ÆďĉĨďĮðĴðďĊƫ�
>ďœÐŒÐī�ķĮķăăř�ĨăÆÐ�ðĊ�ĴìÐ�ÆďīĊÐīƬ�
ÆÐĊĴÐī�ðĴ�œðĴì�ĴìÐ�ĨæÐĮ�ĊÌ�œďīÌĮƬ�
ĊÌ�åďăăďœ�ÅĮðÆ�ÆďĉĨďĮðĴðďĊ�īķăÐĮ�
ăðāÐ�īķăÐ�ďå�ĴìðīÌĮ�ďī�ĴìÐ�æďăÌÐĊ�īĴðď

tķăÐĮ

OZ�N��qw
}īř�Ĵď�ĉāÐ�ĮķīÐ�ðĴǋĮ�ìďīðšďĊĴăăř�
ÆÐĊĴÐīÐÌ�ĊÌ�ÐĊďķæì�ĮĨÆÐ�ðĮ�

ÅÐĴœÐÐĊ�ĴìÐ�ăďæď�ĊÌ�ĮķīīďķĊÌðĊæ�
œďīÌĮƬ�ðĉæÐīřƬ�ĊÌ�ďĴìÐī�ăďæďĮƫ��ăĮď�
ĮðšÐ�ĊÌ�ĮÆăÐ�ðĊ��ĨīďĨďīĴðďĊăăř�ĊÌ�

ŒðĮķăăř�ÅăĊÆÐÌ�œřƫ�
�ðăă�ĨīďÅÅăř�ĊÐÐÌ�Ĵď�ăďÆā�ďī�ĴĴÆì�
ĴìÐ�ăďæďĮ�Ĵď�ĴìÐ�ÆăðÐĊĴƬ�ĮķĨĨďīĴÐīƬ�ďī�
ĨīĴĊÐīƬ�ðĊ�ĴìðĮ�ÆĮÐƬ�ĉāÐ�ĮķīÐ�ĴìÐīÐ�

ðĮ�ÐĪķă�ĨīÐĮÐĊÆÐƫ

�O'�t�wq��'
TāÐ�ĮķīÐ�ĴìÐīÐ�ðĮ�ÐĊďķæì�

ĊÐæĴðŒÐ�ĮĨÆÐ�īďķĊÌ�ĴìÐ�ăďæď�
Ĵď�æðŒÐ�ðĴ�ÐĉĨìĮðĮƬ�ķĊăÐĮĮ�ðĴǋĮ�
ĴìÐ�ÆðīÆķăī�ĨĴĴÐīĊ�īďķĊÌ�ĴìÐ�
ÆðīÆķăī�ăďæď�ďī�ÆăÐī�ðĊĴÐĊÌÐÌ�
ÌÐĮðæĊĮ�ĴìĴ�īÐðĊåďīÆÐĮ�ďī�

ðĊĴÐæīĴÐĮ�ĴìÐ�ăďæďƫ

ƶ#ď�ĊďĴ�ķĮÐ��A�åďī�ĨìďĴď�ÆīÐĴðďĊư�qìďĴďĮ�
ĮìďķăÌ�ÅÐ�ķĴìÐĊĴðÆ�ĊÌ�ÆÆķīĴÐ�Ĵď�ĴìÐ�
ÆķīīÐĊĴ�ÐĊŒðīďĊĉÐĊĴ�ďå�åďÆķĮ



T�tN'}AU:
ZĊÐ�ďå�ĴìÐ�ăďæďĮ�ĮìďķăÌ�ÅÐ�
ðĊĴÐæīĴÐÌ�ðĊĴď�Ċř�ĴřĨÐ�ďå�
ĉīāÐĴðĊæ�ÆďĊĴÐĊĴƫ�}ìÐ�

ĉďĊďæīĉ�ÆĊ�ÅÐ�ķĮÐÌ�Į��
œĴÐīĉīā�œðĴì�ĴīĊĮĨīÐĊÆřƫ

�ĮÐĮ

wZ�A�Ow
�ĮÐ�ĴìÐ�ÆðīÆķăī�ăďæď�åďī�
ĮďÆðă�ĨīďťăÐ�ðÆďĊĮƫ�

�ĴðăðšÐ�ĴìÐ�ÌðååÐīÐĊĴ�ăďæďĮ�
åďī�ĨďĮĴĮ�ÅĮÐÌ�ďĊ�

ÆďĉĨďĮðĴðďĊƬ�ÅķĴ�ăœřĮ�
ìŒÐ��ăďæď�ďĊ�ĨďĮĴĮƫ

T't�>�U#Aw'
TāÐ�ĮķīÐ�ĊřĴìðĊæ�ĴìĴ�
ðĮ�ĨīðĊĴÐÌ�ďī�ÆīÐĴÐÌ�ìĮ�
�ăÐæðÅăÐ�ăďæďƬ�ăďďā�Ĵ�ĴìÐ�
ĮðšðĊæ�ĮÐÆĴðďĊ�Ĵď�ĮÐÐ�œìĴ�
ÆĊ�ÅÐ�ăÐæðÅăÐ�ďī�ĊďĴƫ



wT�OO
�ĮÐ�ĴìðĮ�ăďæď�ðå�ðĊ�æÐĊÐīă�ðå�ĴìÐ�ăďæď�
ðĮ�ìīÌ�Ĵď�īÐÌ�ďī�œðĴì��œðÌĴì�ăÐĮĮ�
ĴìĊ�ų�ðĊÆì�ðĊ�ĨīðĊĴ�ďī�ŵŲŲ�ĨðŘÐăĮ�ďĊ�
ĮÆīÐÐĊ�œðĴì�ŵŲŲ�#qA�ďī�ŹŴ�ĨðŘÐăĮ�ďĊ�
ĮÆīÐÐĊ�œðĴì�ŹŴ�#qA�ƺÌďÐĮĊǋĴ�ðĊÆăķÌÐ�

œĴÐīĉīāĮƻ

wðšðĊæ

T'#A�T��U#�O�t:'
#ďĊǋĴ�ĨăÆÐ�ĴìÐĮÐ�ăďæď�œðĴì��œðÌĴì�
ăÐĮĮ�ĴìĊ�ų�ðĊÆì�ðĊ�ĨīðĊĴ�ďī�ŵŲŲ�

ĨðŘÐăĮ�ďĊ�ĮÆīÐÐĊ�œðĴì�ŵŲŲ�#qA�ďī�ŹŴ�
ĨðŘÐăĮ�ďĊ�ĮÆīÐÐĊ�œðĴì�ŹŴ�#qA

�Ð�ĉðĊÌåķă�ďå�œìĴ�āðĊÌ�ďå�ăďæď�ðĮ�ÅÐðĊæ�ķĮÐÌ�
åďī�ÆÐīĴðĊ�ĮÆăÐĮƬ�Įď�ðĴ�ĮĴðăă�īÐĉðĊĮ�ăÐæðÅăÐ



#ďǋĮ
�Ð�ÆďĊĮðĮĴÐĊĴ�ĊÌ�ďĊăř�ķĮÐ�ĴìÐ�ďīðæðĊăĮ



#ďĊǋĴĮ

#ďĊǋĴ��ìĊæÐ�
�ĮĨÐÆĴ�tĴðď

#ďĊǋĴ�tÐÆďăďī�ďī�
ZķĴăðĊÐ

#ďĊǋĴ�9ðăă�œðĴì�
:īÌðÐĊĴĮ�ďī�
qðÆĴķīÐĮ

#ďĊǋĴ�tďĴĴÐ #ďĊǋĴ��ìĊæÐ�
wĨÆðĊæ

�Ð�ÆďĊĮðĮĴÐĊĴ�ĊÌ�ďĊăř�
ķĮÐ�ĴìÐ�ďīðæðĊăĮ�ďå�ăă�

ăďæďĮƫ



Oďďā�ǽ�9ÐÐă



TÐīÆìƭ�}ǀwìðīĴĮ

Zķī��ăĮĮðÆ�ĮìðīĴ�ƭ

Ɣ }ìÐřǋīÐ�ĮðĉĨăÐ�
Ɣ �}�OďæďƬ�Zķī�OďæďƬ�īÐÆďæĊðšÅăÐ�

UÐœ�wìðīĴĮƭ�
Ɣ OÐĮĮ�ÆďīĨďīĴÐ�ĉďīÐ�ǈìďĉÐřǉ
Ɣ �ďĊĴðĊķÐ�ĴīÐĊÌ�ďå�ðĊā�ĉÌÐǀ�ďī�ăďďā�ďå�ðĊā�ĉÌÐ
Ɣ UďĴ�ÅķĮřƬ�ĮðĉĨăÐ�



9ÌÐÌƬ�ŒðĊĴæÐ�ǈðĊā�ďĊ�
ĨĨÐīǉ�ăďďā�ĊÌ�åÐÐăƬ�ĉďīÐ�
ìďĉÐĉÌÐƬ�ĮðĉĨăÐ�ĊÌ�

ÆăÐĊ�ĮĴðăă

�ďšðÐī�ĊÌ�œīĉƬ�ăďæď�ÆďķăÌ�
æď�ðĊ�ĉðÌÌăÐƬ�O#O�Ĵ�ÅďĴĴďĉƬ�
åÐÐă�ðĊĴðĉĴÐ�ĊÌ�īÐă�ĨÐīĮďĊ�

ĉÌÐ

TďīÐ�ÐŘĉĨăÐĮ�ďå�ĴìÐ�
ĮÆīÐÐĊ�ĨīðĊĴðĊæƬ�ðĊāƬ�
ŒðĊĴæÐ�åÐÐăƬ�ĊďĴ�ÅķĮř

}ǀĮìðīĴ�ðÌÐĮ



�ďăăÐÆĴðÅăÐĮ
}ďĴÐ�ÅæĮ

Ɣ AăăķĮĴīĴÐÌ�ĊÌ�
ĮÆīÐÐĊ�ĨīðĊĴ

Ɣ ĉďīÐ�ÆìðăÌăðāÐ�ÅķĴ�
ĮĴðăă�åķĊ�ĊÌ�
ķĴìÐĊĴðÆ�åÐÐăðĊæ

Ɣ ÆăÐĊ�Ƭ�ĮĴðăă�ăÐĮĮ�ÅķĮř

tÐķĮÅăÐ�ÅďĴĴăÐĮ

Ɣ Oďæď�ðĮ�ĊðÆÐ�ĊÌ�
ăīæÐ

Ɣ ĮðĉĨăÐ�ÅķĴ�ĊðÆÐ
Ɣ qīÐåÐī�ÆăÐī�ÅķĴ�ďķī�

ĴðĊĴÐÌ�ÆďăďīĮ�ĉř�ÅÐ�
ĊðÆÐ



�ďăăÐÆĴðÅăÐĮƭ�ĨďĮĴÐīĮ
ǀ ÌðĮĨăřĮ�ÅďĴì��ăăÐī��īÐÐā�

ŒăķÐĮ�ĊÌ�ăďďā�ĊÌ�åÐÐă�ďå�
ķĴìÐĊĴðÆðĴř

ǀ �ðĊĴæÐ�ăďďā�ÆďķăÌ�ăĮď�ÅÐ��
ăďďā�ĊÌ�åÐÐă�Ĵď�ðĉ�åďī

ǀ ǈĮĨÐÆðă�ŒÐīĮðďĊĮǉ�ÆīÐĴÐĮ�
ðĊÆÐĊĴðŒÐ�œìðăÐ�ÐĊÆďķīæðĊæ�
�ăăÐī��īÐÐā�ÐÌķÆĴðďĊ

ǀ qďĮĴÐī�ÌÐĮðæĊĮ�ÆďķăÌ�ăĮď�ÅÐ�
ķĮÐÌ�åďī�ĨďĮĴÆīÌĮ�ĊÌ�ďĴìÐī�
ĉÐĉďīÅðăð�



�ďăăÐÆĴðÅăÐĮƭ�ĮĴðÆāÐīĮ
�ķīīÐĊĴƭ AÌÐĮƭ
ǀ LķĮĴ�ďķī�ăďæď
ǀ qďĮĮðÅăř�Ĵďď�ĮðĉĨăÐ
ǀ OďĊæìďīĊĮ�ĊÌ��ăďĊæìďīĊ�

ðĉæÐƬ�ĉðæìĴ�ÅÐ�
īÐÌķĊÌĊĴ�

ǀ 9ķĊƬ�ÆďķăÌ�ðĊÆďīĨďīĴÐ�
�ăăÐī��īÐÐā�Ŧďī�ǽ�åķĊ

ǀ �ĴðăðšĴðďĊ�ďå��īÐÐāř�Į�
ĉĮÆďĴƬ�Į�œÐăă�Į�ďķī�
ĮăďæĊ



ǀ wìďķăÌ�ÅÐ�ĮðĉĨăÐ�řÐĴ�ÐăÐæĊĴƬ�
ÆăÐĊÐÌ�ķĨ�ŒÐīĮðďĊ�ďå�ďķī�ķĴìÐĊĴðÆ�
ăďďā�ĊÌ�åÐÐă

ǀ AăăķĮĴīĴÐĮ�ďķī�ÆďăďīĮƬ�ĴřĨďæīĨìř�
ĊÌ�ăďæď�

�ďīĨďīĴÐ

ǀ �ķĮ�ÅďīÌ�ðĮ�æďďÌ�
īÐĨīÐĮÐĊĴĴðďĊ�ďå�ÆďīĨďīĴÐ�ăďďā�
ĊÌ�åÐÐăƬ�ĮĴðăă�åÐÐăĮ�ÆīÐĴðŒÐ�ĊÌ�
ķĴðăðšÐĮ�ăă�ĊÐÆÐĮĮīř�ÐăÐĉÐĊĴĮ

ǀ �ĮÐĮ��ĴÐīăďď�
:īÐÐĊœř�Į�
ĮĴÐĨĨðĊæ�ĮĴďĊÐ

ǀ �īÐĴðŒÐ�œìðăÐ�ĮĴðăă�
ðĊÆďīĨďīĴðĊæ�Æďăďī�
ĮÆìÐĉÐ�ĊÌ�
āÐÐĨðĊæ�ðĴ�ĮðĉĨăÐ�
ĊÌ�ÆăÐĊ�



qðÌ��ÌŒÐīĴðĮðĊæ

ǀ tÐĨīÐĮÐĊĴĴðďĊ�ďå�ÆďīĨďīĴÐ�ăďďā�ĊÌ�åÐÐă
ǀ wìďœÆĮÐĮ��ÆīÐĴðŒÐ�ĮðÌÐ�ďå�ďķī�ăďæď�ĊÌ�

ÆďăďīĮ�
ǀ AĊÆďīĨďīĴÐĮ�ÐăÐĉÐĊĴĮ�ĮķÆì�Į�ďķī�ăďæď�

ĊÌ�ĨīĴĊÐī�ăďæďĮ
ǀ }řĨďæīĨìř�ðĮ�ĮðĉĨăÐƬ

ĊďĴ�Ĵďď�ĉķÆì�ĊÌ�
ăÐæðÅăÐ

�ķĮ�ÅďīÌ



�īÐÐā�
TďĊĮĴÐī�
ǈ�īÐÐāřǉ�



�īÐÐāř�#ÐĮðæĊ��ďĊÆÐĨĴĮ

Ʌ �ĉĨìðÅðĊ��īÐÐā�
TďĊĮĴÐī

Ʌ :ÐĊĴăÐ�ĊÌ�œÐăÆďĉðĊæ�
ĉĮÆďĴǀÐĮĪķÐ�
ÆìīÆĴÐī

Ʌ tďķĊÌÐÌ�åÐĴķīÐĮ�
Ʌ �}�qīðÌÐ�ÐăÐĉÐĊĴĮ



�}�qīðÌÐư
ǀ �}��ķīĊĴ�ZīĊæÐ�ÅĊÌĊƬ�Ĵðă�ťĊĮƬ�ÐřÐ�ĊÌ�

ăÐåǀĊďĮÐ�ÆďăďīĮ
ǀ �ķīĊĴ�ZīĊæÐ�>ðæìăðæìĴĮ�ðĊ�ÆăďĴìðĊæ�ĊÌ�

ÌÐĮðæĊ�ƺďīĊæÐ�ĮìÌðĊæ�åďī�ìďīĊĮƻ
ǀ OďĊæìďīĊĮ�#ďĊǑĴ�OðĴĴÐī��īĊÌ�ĮìðīĴ

TĮÆďĴ�
ǀ tďķĊÌƬ�ìķææÅăÐ�ÅďÌř�ĮìĨÐǀ�īÐĮÐĉÅăðĊæ�

ďĴìÐī�ÅÐăďŒÐÌ�ĉĮÆďĴĮ
ǀ �ðæ�ÐřÐĮ�ĊÌ�Ĵðă�Ĵď�ÐĉĨìĮðšÐ�åīðÐĊÌăðĊÐĮĮ
ǀ �ÐÅÅÐÌ�ťĊæÐīĮƸĴðăƬ��ŘďăďĴă�ťĊĮƬ�ĊÌ�

ăðšīÌƸÌīæďĊ�ĮìĨÐÌ�åÆÐ�åďī�ĉĨìðÅðĊ�
åÐĴķīÐĮ

�īÐÐāř�#ÐĮðæĊ



�īÐÐāř�#ÐĮðæĊ�tÐåÐīÐĊÆÐ



�īÐÐāř�AĉæÐīř
&UHHN\�PD\�KDYH�
YDULRXV�/'/��87�DQG�
VWDNHKROGHU�
PHUFKDQGLVH�
DFFHVVRULHV
� %DVH�'HVLJQ�

FORWKLQJ�ZLOO�
UHPDLQ��5LJKW�
LPDJH��

� $GG�WKH�
DFFHVVRULHV�LQ�
FRQMXQFWLRQ�ZLWK�
WKH�EDVH�FORWKLQJ
�OHIW��QRWKLQJ�
LQDSSURSULDWH�RU�
PLVUHSUHVHQWLQJ�
RI�WKH�/'/�EUDQG�



�īÐÐāř�ðĮ��āðĊÌ�Įďķă�ĴìĴ�
œĊĴĮ�ĊďĴìðĊæ�ÅķĴ�ĴìÐ�ÅÐĮĴ�
åďī��ăăÐī��īÐÐā�ĊÌ�ðĴĮ�
ðĊìÅðĴĊĴĮ

>ďœ�wìďķăÌ��īÐÐāř�ÅÐ�qďīĴīřÐÌƲ

�ķĴÐ

>Ð�ìĮ�Ċ�ĊŘðďķĮ�
ĨÐīĮďĊăðĴřƬ�ÅķĴ�åÐÐă�åīÐÐ�

Ĵď�ÅīðĊæ�ďķĴ�ìðĮ�æďďåř�ĮðÌÐư�

NðĊÌ

�īÐÐāř�ðĮ��ăīæÐ�ÆīÐÐā�
ĉďĊĮĴÐīƬ�ÅķĴ�ĴìÐ�ðÌÐ�ðĮ�Ĵď�
ìŒÐ�ìðĉ�ĨĨīďÆìÅăÐ�ĊÌ�
ĨĨÐăðĊæư

wðăăř

�īÐÐāř�ÆĊ�Ìď�ĴìðĊæĮ�ĴìĴ�
īÐ�ĉďīÐ�ĊðĉăǀÐĮĪķÐƬ�ăðāÐ�

ĮĪķÐāðĊæ�ĊÌ�ÆìðīĨðĊæư�
}āÐ�ðĊĮĨðīĴðďĊ�åīďĉ�ďĴìÐī�

�ăăÐī��īÐÐā�ĊðĉăĮ

�īÐĴķīÐ



ǀ ZĊăř�ĨďīĴīř��īÐÐāř�
ðĊ�ĮðĴķĴðďĊĮ�ĴìĴ�

īÐ�åĉðăř�
ĨĨīďĨīðĴÐ

ǀ �īÐĴðŒÐ�ăðÅÐīĴř�œðĴì�
ÆďĊĴÐĊĴƬ�ìďœÐŒÐīƬ�
ðĴĮ�ÅÐĮĴ�Ĵď�Ìď�

ÆďĉðÆĮ�ĊÌ�īĴ�ĴìĴ�
ăðæĊ�œðĴì�ĴìÐ�O#O�
æďăĮƬ�ĊÌ�ďķī�

ÌÐĮðīÐÌ�ĨÐīÆÐĨĴðďĊ�
ďå��īÐÐāř

9ĉðăřǀ9īðÐĊÌăř
ǀ wìďīĴÐī�ÆďĉðÆĮ�
ĴìĴ�ÆďĊŒÐř�Ċ�O#O�
ăðæĊÐÌ�ĉÐĮĮæÐ�
ďī�æðŒÐ�ĴìÐ�ŒðÐœÐī�
ĉďīÐ�ďå�Ċ�ðĊĮðæìĴ�
ðĊĴď��īÐÐāřǋĮ�
ĨÐīĮďĊăðĴř�

ǀ wìďīĴ�ÆďĉðÆĮ�ƺOÐĮĮ�
ĴìĊ�ź�ĨĊÐăĮƻ�œðăă�
ĉðĊĴðĊ�ĉďīÐ�

ĴĴÐĊĴðďĊ�ĴìĊ�ăďĊæ�
ďĊÐĮ

wìďīĴ�ǽ�wœÐÐĴ

�īÐÐāř��ďĉðÆ�:ķðÌÐăðĊÐĮ

ǀ �īĴ�ĮĴřăÐ�œðăă�Œīř�
åīďĉ�īĴðĮĴ�Ĵď�
īĴðĮĴƮ�ìďœÐŒÐīƬ�
Ĵīř�Ĵď�ÌìÐīÐ�Ĵď�
ĴìÐ�ÆķīīÐĊĴ�ŒðĮķă�
ĮĴřăÐ�ďå�īĴ�Į�
ĨďĮĮðÅăÐ

ǀ �ăďÆāÐÌƬ�Æďăďīåķă�
wìÌðĊæ

ǀ �ăÐĊ�ăðĊÐīĴ
ǀ TðĊĴðĊ�
ĨīďĨďīĴðďĊĮ�

wĴřăðšĴðďĊ



ǀ �Ð�œĊĴ�Ĵď�ŒďðÌ�Ìďďĉ�
ĊÌ�æăďďĉ�ĴřĨÐ�
ĉÐĮĮæÐĮ

ǀ qķĴ��ĨďĮðĴðŒÐ�ĮĨðĊ�ďĊ�
Ċ�ķĊåďīĴķĊĴÐ�

ĮðĴķĴðďĊ
ǀ AĊĮĨðīÐ�ĴìÐ�ÌÐĮðīÐ�Ĵď�

ìÐăĨ�īĴìÐī�ĴìĊ�ĴìÐ�
ÌÐĮðīÐ�Ĵď�ĉďĨÐ�ĊÌ�åÐÐă�

ÅÌ
ǀ �īÐÐāř�ÆĊ�åÐÐă�ĮÌ�

ÅďķĴ�ĴìÐ�ĴīĮì�ðĊ�ìðĮ�
ìďĉÐƬ�ÅķĴ�Ĵīř�Ĵď�ÐĊÌ�ďĊ�

�ĨďĮðĴðŒÐ�ĊďĴÐư

ZĨĴðĉðĮĉ
ǀ tÐĉÐĉÅÐī�ĴìĴ�
�īÐÐāř�ðĮ�ĉďīÐ�Įìř�
ĴìĊ�ÐŘĴīďŒÐīĴÐÌư

ǀ �ďĉðÆĮ�īÐ��æīÐĴ�
ĨăÆÐ�Ĵď�ÐŘĨăďīÐ�
ìðĮ�īÐÆăķĮðŒÐ�
ĊĴķīÐƬ�œìðăÐ�

ÌŒÐīĴðĮÐĉÐĊĴĮ�ďī�
ĊÐœĮăÐĴĴÐī�īĴ�ĉř�

ÅÐ�ÅÐĴĴÐī�åďī�
ĨďīĴīř�ìðĉ�Į�
œÐăÆďĉðĊæ�ĊÌ�
ÐŘĴīďŒÐīĴÐÌƫ

�Æā�wĴďīř
�īÐÐāř��ďĉðÆ�:ķðÌÐăðĊÐĮ

ǀ 9ÐÐă�åīÐÐ�Ĵď�ķĮÐ�
ÐăÐĉÐĊĴĮƬ�ÆīðĴĴÐīĮ�
ĊÌ�ďĴìÐī��ăăÐī�
�īÐÐā�īÐăĴÐÌ�
åÐĴķīÐĮ�ðĊ�ĴìÐ�

ÆďĉðÆĮư
ǀ AĊĴÐīÆĴðďĊĮ�
ÅÐĴœÐÐĊ�ìðĉ�ĊÌ�
ĊðĉăĮƸďīæĊðĮĉĮ�
ÐŘÆăķĮðŒÐ�Ĵď��ăăÐī�

�īÐÐā

UĴķīă�'ăÐĉÐĊĴĮ



�īÐÐāř�
�ÆāĮĴďīř



�īÐÐāř�ìÌ�ÅÐÐĊ�œðĴì��ăăÐī��īÐÐā�åďī�ÆÐĊĴķīðÐĮƬ�
ĨĨďðĊĴÐÌ�Į�ðĴĮ�æķīÌðĊ�ĊÌ�ÆķĮĴďÌðĊƫ�>Ð�ìÌ�
œðĴĊÐĮĮÐÌ�ðĴĮ�Ŧďœ�ðĊĴď�ĴìÐ��ďăďīÌď�tðŒÐī�åďī��ăďĊæ�
ĴðĉÐƬ�ĴāðĊæ�ÆīÐ�ďå�ăðĴĴÐī�ĴìĴ�ďÆÆĮðďĊăăř�
ÆďăăÐÆĴÐÌ�ďĊ�ĴìÐ�ÅĊāĮ�ďå�ĴìÐ�ÆīÐÐāƫ��īÐÐāřǋĮ�ķĊðĪķÐ�
ÅðăðĴř�ăăďœÐÌ�ìðĉ�Ĵď�ÌÐÆďĉĨďĮÐ�ĴìÐ�ÌÐÅīðĮƬ�ăðāÐ��
ĮďīĴ�ďå�ĮķĮĴÐĊĊÆÐ�åďī�ìðĉƬ�Ĵìďķæì�Ĵ��Įăďœ�ĨÆÐƫ�AĴ�
œĮ�ťĊÐ�Ĵìďķæì�Į�ĴìÐ�ĮĴðÆāĮ�ĊÌ�ăÐŒÐĮ�œďķăÌ�
ăœřĮ�ÐŒÐĊĴķăăř�ÅÐ�ÅĮďīÅÐÌƬ�ăðāÐ�ÐŒÐīřĴìðĊæ�ÐăĮÐƫ

�īÐÐāřǋĮ��ÆāĮĴďīř



�īÐÐāřǋĮ�īďăÐ�Į��ăăÐī��īÐÐāǋĮ�æķīÌðĊ�œĮ�ďĊÐ�ìÐ�
Ĵďďā�œðĴì�ĨīðÌÐƬ�ķĊÌÐīĮĴĊÌðĊæ�ðĴĮ�ðĉĨďīĴĊÆÐ�ðĊ�
ĉðĊĴðĊðĊæ�ĴìÐ�ÐĊŒðīďĊĉÐĊĴƫ�TðĊĴðĊðĊæ�ĴìÐ�
ÆīÐÐāǋĮ�ÆăÐĊăðĊÐĮĮ�œĮ�ÆīķÆðă�Ĵď�ĨīÐŒÐĊĴðĊæ�
ĨďĴÐĊĴðă�ŦďďÌĮ�ĴìĴ�ÆďķăÌ�ìīĉ�ÅďĴì�ĴìÐ�ÆīÐÐā�ĊÌ�
ðĴĮ�ĮķīīďķĊÌðĊæĮƫ��īÐÐāř�œďķăÌ�ĨðÆā�ŒīðďķĮ�ÌÐÅīðĮ�
ÆăďææðĊæ�ĴìÐ�ÆīÐÐāƬ�ÅĮďīÅðĊæ�ðĴ�Į�ĮķĮĴÐĊĊÆÐƫ�AĴ�
œĮ��ĉķĴķăðĮĴðÆ�īÐăĴðďĊĮìðĨƮ��īÐÐāř�āÐĨĴ�ĴìÐ�
ÆīÐÐā�ĊÌ�ðĴĮ�ÐĊŒðīďĊĉÐĊĴ�ÆăÐĊ�ĊÌ�ìÐăĴìřƬ�ĊÌ�
ĴìÐ�ÆīÐÐā�ĨīďŒðÌÐÌ�ìðĉ��ìďĉÐ�ĊÌ�ĮķĮĴÐĊĊÆÐƫ

�īÐÐāřǋĮ��ÆāĮĴďīř��ďĊĴƫ�



�ðĴì�ĴìÐ�īīðŒă�ďå�ìķĉĊĮƬ��īÐÐāř�åÆÐÌ�ÆìăăÐĊæÐĮ�
ìÐ�ìÌ�ĊÐŒÐī�åÆÐÌ�ÅÐåďīÐ�ðĊ�ĨīÐĮÐīŒðĊæ��ăăÐī�
�īÐÐāǋĮ�ÆăÐĊăðĊÐĮĮƫ��ìðăÐ�ìÐ�ÆďĊĮðÌÐīÐÌ�ìķĉĊĮ�Į�
ĊÐœ�ĉÐĉÅÐīĮ�ďå�ĴìÐ�ÆīÐÐāǑĮ�ÐÆďĮřĮĴÐĉƬ�ìÐ�åďķĊÌ�ðĴ�
ðĊĴÐīÐĮĴðĊæ�Ĵď�ďÅĮÐīŒÐ�ĴìÐðī�ðĊĴÐīÆĴðďĊ�œðĴì�ĴìÐ�
ÐĊŒðīďĊĉÐĊĴƫ�}ìÐ�ăðĴĴÐī�ĴìÐř�ĉÌÐ�œĮ�ìīÌÐī�Ĵď�
ÅĮďīÅƬ�ĊÌ�ĴìÐīÐ�œĮ�Įď�ĉķÆì�ĉďīÐ�ăðĴĴÐī�ĴìĊ�ÐŒÐī�
ÅÐåďīÐƫ�>Ð�īÐĉðĊÐÌ�ìďĨÐåķă�ĴìĴƬ�ďŒÐī�ĴðĉÐƬ�ĴìÐř�
œďķăÌ�ÅÐÆďĉÐ�ĉďīÐ�ÐĊŒðīďĊĉÐĊĴăăř�ÆďĊĮÆðďķĮƬ�
þķĮĴ�Į�ĴìÐ�ďĴìÐī�ÆīÐĴķīÐĮ�ðĊ�ĴìÐ�ÆīÐÐā�ìÌ�ÅÐÐĊ�åďī�
Įď�ăďĊæƫ

�īÐÐāřǋĮ��ÆāĮĴďīř��ďĊĴƫ



�ĊÌ�ĴìÐř�ÌðÌƫ�wďĉÐ�ìķĉĊĮ�ĉÌÐ�Ċ�ÐååďīĴ�Ĵď�āÐÐĨ�
ĴìÐ�ÆīÐÐā�ÆăÐĊƬ�ďīæĊðšðĊæ�ÆăÐĊǀķĨĮ�ĊÌ�īðĮðĊæ�
œīÐĊÐĮĮ�ďå�ĴìÐ�ĮĴĴÐ�ďå��ăăÐī��īÐÐāƫ��īÐÐāř�
ďÆÆĮðďĊăăř�ďÅĮÐīŒÐÌ�ĴìÐĮÐ�ÐååďīĴĮƬ�æðŒðĊæ�ìðĉ�
ìďĨÐ�āĊďœðĊæ�ĴìĴ�ìÐ�œďķăÌ�ĊďĴ�ÅÐ�ăďĊÐ�ðĊ�ĴìÐ�
ÐååďīĴ�Ĵď�āÐÐĨ�ĴìÐ�ÆīÐÐā�ÆăÐĊƫ�>Ð�īÐăðšÐÌ�ĴìĴ�
œìðăÐ�ĮďĉÐ�ìķĉĊĮ�ĉðæìĴ�ăðĴĴÐī�ĊÌ�ĊÐæăÐÆĴ�ĴìÐðī�
ĮķīīďķĊÌðĊæĮƬ�ĴìÐīÐ�œÐīÐ�ďĴìÐīĮ�ăðāÐ�ìðĉ�ǂ�ĨÐďĨăÐ�
œìď�ÆìÐīðĮìÐÌ�ĊÌ�ŒăķÐÌ�ĴìÐ�ĨăÆÐ�ĴìĴ�ĴìÐř�ăðŒÐÌ�
ðĊƬ�ĊÌ�œìď�œÐīÐ�œðăăðĊæ�Ĵď�ĨīďĴÐÆĴ�ðĴ�Ĵ�Ċř�ÆďĮĴƫ�

�īÐÐāřǋĮ��ÆāĮĴďīř��ďĊĴƫ



ZÆÆĮðďĊăăřƬ�œìÐĊ��īÐÐāř�ÅĮďīÅĮ�Ĵďď�ĉķÆì�ĴīĮì�ðĊ��
Įĉăă�ĴðĉÐ�åīĉÐ�ÌķÐ�Ĵď�ÐŘÆÐĮĮ�ĴīĮì�Ĵ��ăăÐī��īÐÐāƬ�
ìÐ�œðăă�ķĊÌÐīæď��ĴīĊĮåďīĉĴðďĊ�ĴìĴ�ðĮ�ďåĴÐĊ�ĉÐĮĮř�
ĊÌ�ÆìďĴðÆƫ��ìÐĊ�ĴìÐ�ĴīĊĮåďīĉĴðďĊ�ťĊðĮìÐĮƬ��īÐÐāř�
œðăă�ĨĨÐī�Į��ĉďīÐ�œīĴìåķă�ÐĊĴðĴřƫ�>Ð�ðĮ�ĮĴðăă�ÆĨÅăÐ�
ďå�īĴðďĊă�þķÌæÐĉÐĊĴƬ�ÅķĴ�ĴìÐ�ĉþďīðĴř�ďå�ìðĮ�ÆĴðďĊĮ�
œðăă�ÅÐ�ÆăďķÌÐÌ�Åř�ìðĮ�ÐĉďĴðďĊĮƬ�Į�ĴìÐ�ÐŘÆÐĮĮ�ăðĴĴÐī�
ĴķīĊĮ��īÐÐāř�ðĊĴď��ĉďīÐ�ķĊĨăÐĮĊĴ�ÆīÐĴķīÐƫ�AĊ�ĴìðĮ�
ĴīĊĮåďīĉĴðďĊƬ��īÐÐāř�ÆĊ�ÆķĮÐ�ìīĉ�Ĵď�ďĴìÐīĮ�
īďķĊÌ�ìðĉ�Į�œÐăă�Į�ìķīĴ�ĴìÐ�ÐĊŒðīďĊĉÐĊĴƫ�}ìÐ�ďĊăř�
œř�Ĵď�īÐŒÐīĴ�ĴìÐ�ĴīĊĮåďīĉĴðďĊ�ðĮ�Åř�ÆăĉðĊæ�ìðĉ�
ÌďœĊƫ�}ìðĮ�ÆĊ�ÅÐ�ÌďĊÐ�Åř�īÐĉďŒðĊæ�ĴīĮì�åīďĉ�ĴìÐ�
ÆīÐÐāƬ�Į��īÐÐāř�æīďœĮ�ÌðĮĴīÐĮĮÐÌ�Ĵ�ĴìÐ�ĮðæìĴ�ďå�ăðĴĴÐī�
ďĊ�ìðĮ�ÆīÐÐāƫ�Zå�ÆďķīĮÐƬ�ĴìÐ�ÅÐĮĴ�œř�Ĵď�ĨīÐŒÐĊĴ�ĴìÐ�
ĴīĊĮåďīĉĴðďĊ�ðĮ�ĉðĊĴðĊðĊæ�ĴìÐ�ÆīÐÐā�ÅÐåďīÐ�ðĴ�
ÆďĉÐĮ�Ĵď�ĴìÐ�œďīĮĴ�ďå�ĴìÐ�œďīĮĴƫ�>ďœÐŒÐī�œìÐĊ�
�īÐÐāřǋĮ�ìďķĮÐ�ðĮ�ÆăÐĊƬ�ìÐ�ÅÐÆďĉÐĮ�ĮĪķÐāř�ÆăÐĊƬ�
ÆķĴÐīƬ�ĮĉăăÐīƬ�ĊÌ�ĉďīÐ�ÌďīÅăÐƫ

�īÐÐāřǋĮ�}īĊĮåďīĉĴðďĊ�'ŘĨăƫ



�īÐÐāř�}īĊĮðĴðďĊ�TďďÌÅďīÌ
�īÐÐāř�ðĮ�ÅăÐ�Ĵď�ĴīĊĮðĴðďĊ�ÌÐĨÐĊÌðĊæ�ďĊ�ìďœ�ĉķÆì�ăðĴĴÐī�ìðĮ�ìďĉÐ�ìĮƫ��ìÐĊ�ìÐ�ÅĮďīÅĮ�
Ĵďď�ĉķÆì�ĴīĮìƬ�ìÐ�ĴķīĊĮ�ĮÆīðÐīƬ�ĊæīðÐīƬ�ĊÌ�ìīĉåķăƫ�>ďœÐŒÐī�œìÐĊ�ĴìÐ�ÆīÐÐā�ðĮ�ÆăÐĊÐīƬ�
ìÐ�ÅÐÆďĉÐĮ�ĮĉăăÐīƬ�ÆķĴÐīƬ�ĊÌ�ìĨĨðÐīƫ�}ìðĮ�ðĮ�ĉÐĊĴ�Ĵď�ĨīďĉďĴÐ�ĴìÐ�ĨīďĴÐÆĴðďĊ�ďå��ăăÐī�
�īÐÐāƬ�ĊÌ�ÆīÐĴÐ�Ċ�ðĊÆÐĊĴðŒÐ�åďī�ĴìďĮÐ�œìď�ăďŒÐ��īÐÐāř�Ĵď�ĊďĴ�ÌðĮĴķīÅ�ìðĮ�ìÅðĴĴ�Åř�
ăðĴĴÐīðĊæ�ĊÌ�īÐĴķīĊ�ìðĉ�Ĵď�ìðĮ�ǈìĨĨřǉ�ĮĴĴÐƫ

}ìÐ�åďăăďœðĊæ�ĮăðÌÐĮ�ÌÐĨðÆĴ�ĴìÐ�ĨīďÆÐĮĮ�ďå�ÆīÐĴðŒÐ�ÌÐŒÐăďĨĉÐĊĴ�åďī�ĴìÐ��īÐÐāř�
ĴīĊĮåďīĉĴðďĊƫ�}ìÐĮÐ�ĮÐÆĴðďĊĮ�īÐ�ÆďìÐīÐĊĴ�Ĵď�ĴìÐ�ŒīðďķĮ�ĮĴæÐĮ�ďå�ĴìÐ��īÐÐāř�ĴīĊĮðĴðďĊƬ�
ĊÌ�īÐ��ăķĊÆìǀĨďðĊĴ�åďī�åķĴķīÐ�ÌÐĮðæĊĮ�åďī�ǈ�ķĴÐƬ�TðÌǀ}īĊĮåďīĉĴðďĊƬ�ĊÌ�wÆīřǉ��īÐÐāřƫ

��ăĴìďķæì�ĴìÐīÐ�īÐ�ŒīðďķĮ�ĨðÆĴķīÐĮ�ĊÌ�ÆďĨřīðæìĴÐÌ�ÌÐĮðæĊĮ�åīďĉ�ďĴìÐī�ÆďĉĨĊðÐĮ�ðĊ�ĴìðĮ�
ĴÅăÐƬ�ĴìðĮ�æīĨìðÆ�ðĮ�ĨķīÐăř�ĉÐĊĴ�Ĵď�ÅÐ�ķĮÐÌ�åďī�ðĊĮĨðīĴðďĊ�åďī��åķĴķīÐ�ÌÐĮðæĊƮ�#ď�ĊďĴ�
ĮĴÐă�ďī�ìÐŒðăř�īÐåÐīÐĊÆÐ�Ċř�ðĉæÐ�åīďĉ�ĴìðĮ�ĴÅăÐƬ�Į�œÐ�œĊĴ�Ĵď�ĉðĊĴðĊ�īĴðĮĴðÆ�ĊÌ�
ÆīÐĴðŒÐ�ðĊĴÐæīðĴřƫ��ďīīďœðĊæ�ďī�ÌÐīðŒðĊæ�ðÌÐĮ�åīďĉ�ĴìÐĮÐ�ÌÐĮðæĊĮ�īÐ�ÐĊÆďķīæÐÌƬ�ÅķĴ�
ĨăÐĮÐ�ÌìÐīÐ�Ĵď�ĴìÐ�ĨīÐŒðďķĮăř�ĮĴĴÐÌ�æķðÌÐăðĊÐĮƫ



�ďăďīĮ



�īÐÐāř�TďďÌÅďīÌƭ�}īĊĮðĴðďĊĮ



�īÐÐāř�TďďÌÅďīÌƭ�}īĊĮðĴðďĊĮ



�ZOZtw�

ɀǳȰ ɀǵ

ɀǶɀǴ

ɀǷ



qtAT�t���ZOZt�
��ăÐĮĮ�ĮĴķīĴÐÌ�ÅķīĊĴ�ďīĊæÐ�ðĮ�ďķī�Ĩīðĉīř�Æďăďīƫ��AĴ�
īÐĨīÐĮÐĊĴĮ�ĴìÐ�ŹŲǹ�ĮÆìďďă�ĨīðÌÐƫ��
}ìðĮ�Æďăďī�œðăă�Įìďœ�ķĨ�ðĊ�ďķī�ăďæď�ĉďĮĴ�ďåĴÐĊƬ�ĊÌ�ðĴ�œðăă�
ÐĊĮķīÐ�ĴìĴ�ĨÐďĨăÐ�ÆĊ�ĮĮďÆðĴÐ�ďķī�ÅīĊÌ�œðĴì��}ƫ��
}ìðĮ�Æďăďī�ăĮď�œďīāĮ�ŒÐīř�œÐăă�œðĴì�ĴìÐ�īÐĮĴ�ďå�ďķī�Æďăďī�
ĨăăÐĴƫ��



w'�ZU#�t���ZOZtw�
9ďī�ĴìÐ�ĮÐÆďĊÌīř�ÆďăďīĮ�œÐ�īÐ�ķĮðĊæ�ÆďăďīĮ�
ĴìĴ�īÐŦÐÆĴ�ĊĴķīÐƬ�ÅķĴ�œÐ�īÐ�ĮĴřðĊæ�œř�
åīďĉ�ĴīķÐ�æīÐÐĊĮ�ÌķÐ�Ĵď�æīÐÐĊœĮìðĊæƫ��
wďƬ�œÐ�ìŒÐ�Ĵœď�æīÐÐĊÐī�ĴďĊÐÌ�ÆďăďīĮƫ��
}ìÐĮÐ�ÆďăďīĮ�īÐŦÐÆĴ��ăăÐī��īÐÐā�œðĴìďķĴ�
ÆìďďĮðĊæ�æīÐÐĊ�ĊÌ�ÅīďœĊƫ��}ìðĮ�æðŒÐĮ��ĮĨăðĴ�
ÆďĉĨăÐĉÐĊĴīř�ăďďā�Ĵď�ĴìÐ�ÌÐĮðæĊĮ�œðĴì�ĴìÐ�
Æďďă�æīÐÐĊĮ�ĊÌ�īÐÌÌðĮì�ďīĊæÐĮ�œìðăÐ�ĮĴðăă�
æðŒðĊæ�ÆďăďīĮ�ĴìĴ�īÐ�ĊăďæďķĮ�Ĵď�ďķī�
Ĩīðĉīř�ÆďăďīĮƫ



}řĨďæīĨìř



}řĨďæīĨìř
�ďăďī�ĊÌ��ďĊĴīĮĴƭ�}ìÐ�ĴřĨďæīĨìř�ÐĉĨăďřĮ�Ċ�ďīĊæÐ�Æďăďī�åďī�ìÐÌðĊæĮ�ďĊ��
œìðĴÐ�ÅÆāæīďķĊÌƬ�œìðÆì�ăðæĊĮ�œðĴì�ĴìÐ�ďīæĊðšĴðďĊǑĮ�ÅīĊÌðĊæ�ĊÌ�ĨīďŒðÌÐĮ�
ĮĴīďĊæ�ÆďĊĴīĮĴ�åďī�īÐÌÅðăðĴřƫ�}ìÐ�ÆăăǀĴďǀÆĴðďĊ�ÅķĴĴďĊ�åÐĴķīÐĮ�œìðĴÐ�ĴÐŘĴ�ďĊ��
æīÐÐĊ�ÅÆāæīďķĊÌƬ�œìðÆì�ĮĴĊÌĮ�ďķĴ�ĊÌ�ðĊŒðĴÐĮ�ðĊĴÐīÆĴðďĊƫ

�ðĮķă�AĊĴÐīÐĮĴƭ�}ìÐ�ķĮÐ�ďå�ÌðååÐīÐĊĴ�ÆďăďīĮƬ�ĮðšÐĮƬ�ĊÌ�ĴìÐ�ĮĴīĴÐæðÆ�ĨăÆÐĉÐĊĴ�ďå�
ĴřĨďæīĨìř�ÌÌĮ�ŒðĮķă�ðĊĴÐīÐĮĴ�Ĵď�ĴìÐ�ĮðĴÐ�œðĴìďķĴ�ďŒÐīœìÐăĉðĊæ�ĴìÐ�ÆďĊĴÐĊĴƫ�
'ĉĨìĮðšÐ�åďÆķĮ�ĨďðĊĴĮ�ďĊ�ĮðĴÐ�Åř�ķĮðĊæ�ăīæÐī�åďĊĴĮ�ĊÌ�ìÐŒðăř�ÆďĊĴīĮĴðĊæ�
ÆďăďīĮǀ�ķĴðăðšÐ�ÆÐĊĴÐīÐÌ�ĨăÆÐĉÐĊĴ�åďī�åķīĴìÐī�åďÆķĮƫ�



}řĨďæīĨìř
>ÐÌÐī�}řĨÐåÆÐƭ�}ìÐ�ìÐÌÐīĮ�ķĮķăăř�ķĮÐĮ��ÅďăÌƬ�ĮĊĮǀĮÐīðå�åďĊĴƫ�}ìðĮ�ÆīÐĴÐĮ��
ĉďÌÐīĊ�ĊÌ�ÆăÐĊ�ăďďā�ĴìĴ�ðĮ�ÐĮř�Ĵď�īÐÌƫ�}ìÐ�ÆìďðÆÐ�ďå�ĮĊĮǀĮÐīðå�ĮķææÐĮĴĮ��
ÌðīÐÆĴ�ĊÌ�ĊďǀĊďĊĮÐĊĮÐ�ĨĨīďÆìƬ�œìðÆì�ðĮ�ťĴĴðĊæ�åďī��ÆĉĨðæĊ�åďÆķĮÐÌ�ďĊ�
ÆĴðďĊ�ăðāÐ�ăðĴĴÐī�ĨīÐŒÐĊĴðďĊƫ



}řĨďæīĨìř

�īăďœ��ăÆā�ďī��īăďœ�åďī�
ÌÐĮðæĊĮ�ĊÌ�ĨīÐĴĴř�åďĊĴĮ�ĊÌ�
ÌÌ��ĮìÌďœ�ðå�ĉďīÐ�ÌÐĴðăÐÌƫ

#ÐĴðăÐÌ�ĊÌ��ðæ
�ĴðăðšÐ�ĴìÐ�ďŨÆðă��}�åďĊĴĮ�

œðĴì�Ĩīðďī�ĨĨīďŒă�åďī�ďŨÆðă�
ĨīďÌķÆĴĮƬ�ÐĮĨÐÆðăăř�ăďæďĮ

ZŨÆðă�ĊÌ�OďæďĮ
�ĴðăðšÐ�:īÐĴ�ďī��īăďœƬ�ķĮķăăř�
:īÐĴ�åďī�Įĉăă�åďĊĴĮ�œìÐĊ�

ķĴðăðšðĊæ��ăďĴ�ďå�œďīÌĮ�Įď�ĴìĴ�
ðĴ�ðĮ�īÐÌÅăÐƫ��Ð�ÆďĊĮðĮĴÐĊĴ�
ĴìīďķæìďķĴ�ĴìÐ�œìďăÐ�ĨīďþÐÆĴ�

œìÐĊ�ķĴðăðšðĊæ�ĴìÐ�åďĊĴ

wĉăă�ĊÌ�tÐÌÅăÐ



�ďĉĉďĊ�tķăÐĮ�ďå�}ìķĉÅ
qìďĴďæīĨìř�:ķðÌÐăðĊÐĮ

9ďī�ÐÆì�ĨīďþÐÆĴ�ÐĮĴÅăðĮì�ĊÌ�ÆďĊĮðÌÐīƭ

ųƫ }īæÐĴ�ķÌðÐĊÆÐ
Ŵƫ qīďÌķÆĴ�åďÆķĮ�ƺĴìÐ�ÆīÐÐā�ðĊ�ĉďĮĴ�ÆĮÐĮƻ
ŵƫ �ÆÆďĉĨĊřðĊæ�ĴÐŘĴ�ďī�ðĊåďīĉĴðďĊ
Ŷƫ sķăðĴř�ďå�ðĉæÐ
ŷƫ wĴďīřĴÐăăðĊæ�ÐăÐĉÐĊĴ
Ÿƫ �ďăďī�ĮÆìÐĉÐ�åďī�ðĊĴÐĊÌÐÌ�ķĮÐ
Źƫ OÐæăðĴř�ĊÌ�ĨÐīĉðĮĮðďĊĮ��ƺĨÐďĨăÐ�ðĊ�ĴìÐ�ĨìďĴďǋĮ�ĨĨīďŒăƻ

ƶ#ď�ĊďĴ�ķĮÐ��A�åďī�ĨìďĴď�ÆīÐĴðďĊư�
qìďĴďĮ�ĮìďķăÌ�ÅÐ�ķĴìÐĊĴðÆ�ĊÌ�
ÆÆķīĴÐ�Ĵď�ĴìÐ�ÆķīīÐĊĴ�ÐĊŒðīďĊĉÐĊĴ�
ďå�åďÆķĮ



�ďĉĉďĊ�tķăÐĮ�ďå�}ìķĉÅ

ųƫ�tķăÐ�ďå�}ìðīÌĮƭ�qăÆÐ�āÐř�ÐăÐĉÐĊĴĮ�
ăďĊæ�æīðÌ�ăðĊÐĮ�ďī�Ĵ�ĴìÐðī�
ðĊĴÐīĮÐÆĴðďĊĮ�Ĵď�ÆīÐĴÐ�ÅăĊÆÐ

Ŵƫ�OÐÌðĊæ�OðĊÐĮƭ��ĮÐ�ĊĴķīă�ďī�
ĉĊǀĉÌÐ�ăðĊÐĮ�Ĵď�æķðÌÐ�ĴìÐ�ŒðÐœÐīǑĮ�
ÐřÐ�ĴďœīÌ�ĴìÐ�åďÆă�ĨďðĊĴ

ŵƫ�#ÐĨĴì�ďå�9ðÐăÌƭ��ďĊĴīďă�řďķī�
ĨÐīĴķīÐ�Ĵď�ÌþķĮĴ�ĴìÐ�ÌÐĨĴì�ďå�ťÐăÌ

qìďĴďæīĨìř�:ķðÌÐăðĊÐĮ

Ŷƫ�:ďăÌÐĊ�>ďķīƭ�wìďďĴ�ÌķīðĊæ�ĴìÐ�ǐæďăÌÐĊ�
ìďķīƬǐ�œìðÆì�ďÆÆķīĮ�ĮìďīĴăř�åĴÐī�ĮķĊīðĮÐ�
ďī�ÅÐåďīÐ�ĮķĊĮÐĴƬ�ÆīÐĴðĊæ��ĉďīÐ�
ĨăÐĮðĊæ�ĴĉďĮĨìÐīÐ

ŷƫ�tķăÐ�ďå�wĨÆÐƭ�OÐŒÐ�ÐĊďķæì�ĮĨÆÐ�ðĊ�
åīďĊĴ�ďå��ĉďŒðĊæ�ĮķÅþÐÆĴ�Ĵď�ÆīÐĴÐ��
ĮÐĊĮÐ�ďå�ĉďŒÐĉÐĊĴ�ďī�ÌðīÐÆĴðďĊƫ�9ďī�
ÐŘĉĨăÐƬ�ðå�ÆĨĴķīðĊæ��ĨÐīĮďĊ�œăāðĊæƬ�
ăÐŒÐ�ĉďīÐ�ĮĨÆÐ�ðĊ�ĴìÐ�åīĉÐ�ðĊ�ĴìÐ�
ÌðīÐÆĴðďĊ�ĴìÐř�īÐ�œăāðĊæ
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qķÅăðÆ�tÐăĴðďĊĮ�
:ķðÌÐăðĊÐĮ 
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Creek Cleanups 

 
1. Schedule the Clean Up Time 

x During the week late afternoon (4pm-6pm) is best 
x During the weekend late morning (10am-12pm) is best 

 
 

2. Contact Landscape Services, EHS, and current Waller Creek Intern 
x There are creek clean-up interns who will help with supplies 
x CC our client Claire as well 
x Jim.Carse@austin.utexas.edu (head of Landscape Services) 
x Claire.LeGrow@austin.utexas.edu (EHS/client) 
x marymichael@utmail.utexas.edu (current creek intern) 
x *** After scheduling a clean up along side Landscape Services/EHS they 

WILL provide all materials needed (gloves, trash bags etc) 
 
 

3. Choose a Location to Meet 
x Working alongside Landscape and EHS choose a location to meet up with 

volunteers 
x Usual meet up places in the past include; Horse statue at the intersection of 

24th and San Jacinto, Bellmont hall 
 
 

4. Create Signup-Genius for Volunteers  
x Include link to waiver in signup genius ***all volunteers must sign this 

waiver before they can enter the creek 
x Waller Creek Clean Up Waiver: bit.ly/WallerCleanupWaiver 
x Generally 15-25 volunteers is ideal 
x Include time and location in signup-genius and work with media to 

advertise this 
 

5. Send Out a Reminder Email to Volunteers With Important 
Information 

x Send this email a few days before the clean up 
x Include information such as; wear long socks and pants as there will be 

poison ivy, wear shoes you don't mind getting muddy, bring water 
x Remind volunteers of meeting place, time, and to sign waiver 

 
 

6. Possible Incentives 
x In the past we have advertised certain incentives to volunteers 
x Ideas can include; Win a 10$ gift card for the weirdest trash find!  
x Group who picks up the most trash can win xyz! 

 
 

7. Day of the Clean Up 
x Once volunteers meet at the chosen location, Landscape services/ EHS will 

go over safety rules and will distribute supplies 
x Volunteers will split up in groups and take different sections of the creek 
x For LDL; take a few minutes at the beginning to thank volunteers for coming 

and remind them of LDLs elevator pitch (talk about non point source 
pollution, ect) 

x For LDL; help with the incentives at the end 
 
 

8. After the Clean Up 
x Not required but it may be beneficial for one or two LDL members to stay 

after the volunteers have left to help Landscape services/EHS weigh the 
trash 

 
  

mailto:Jim.Carse@austin.utexas.edu
mailto:Claire.LeGrow@austin.utexas.edu
mailto:marymichael@utmail.utexas.edu
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Tabling Guidelines 

Tabling opportunities should be utilized as much as possible, and now that we are a student organization, 
tabling can happed outside of larger tabling events such as UT Marketplace and Earth Day. 
 
Run of Show Template 

A run of show should be created no later than a week prior to the event and constantly updated and monitored 
as new information regarding volunteers, location, and supplies comes in. Details are provided in the linked 
sample. 

Sign Up Genius 
In the Creek Comms SignUp Genius account, there is a template that can be used to create both the tabling and clean up 
volunteer sign up. Adjust the number of people based on the size of the event and expected visitors to our table. 

  

https://docs.google.com/spreadsheets/d/1KJJojlQMEZyftyGdcG8brSTU30yUfn0gtGxI5wunso4/edit?usp=sharing
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Trivia 
Trivia is used at tabling events to increase awareness and knowledge about Waller Creek. Below are some example questions. 

1.)Where do we get our drinking water from? 
The Colorado River 

 
2.) What percentage of students aren't aware of Waller 
Creek? 
 50% 
 
3.) What percentage of students admit to littering? 
 20% 
 
4.) What sculpture is located on the creek by Dell Medical 
School? 
 a.) The Golden Conch    

b.) Santa Rita Oil Rig  
c.) The Clock Knot 

 
5.) What percentage of rainwater is absorbed by the 
bioretention ponds on campus? 
 85% 
6.) What type of bat is the most common in Austin? 
 a.) Seminole Bat   

b.) Eastern Red Bat    
c.) Mexican Free-Tailed Bat 

 
7.) True or False? During the Battle of Waller Creek and 
student tree sit-in, school chancellor Frank Erwin ordered 

Austin PD to forcibly remove students from the trees. This 
resulted in a tree limb getting sawed off while a student 
was sitting on it. 
 True 
 
8.) What percentage of rainwater filters into the creek by 
storm sewer systems? 
 95% 
 
9.) True or False? UT produced over 1,000,000 metric tons 
of Carbon dioxide in 2018 
 True 
 
10.) What type of dumping was Waller Creek used for in the 
past? 
 a.) Horse Manure  

b.) Butcher Shop Remains  
c.) Car Parts 

 
11.)  What is the name of the creek that runs through 
campus? 
 Waller Creek 
 
12.) How many storm drains on campus leak into Waller 
Creek? 
 162 
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Newsletter Guidelines 

Branding and Design 
UÐœĮăÐĴĴÐīĮ�īÐ�ÆīÐĴÐÌ�Ĵìīďķæì�wĪķīÐĮĨÆÐɂĮ�ÅķðăĴ-ðĊ�Ðĉðă�ÆĉĨðæĊĮ�ĴÐĉĨăĴÐĮȢ��Ċř�ĴÐĉĨăĴÐ�ÆĊ�ÅÐ�ķĮÐÌ�ðå�ðĴɂĮ�adapted 
to our existing site/email palette: 

 
 

Hex codes: #FFFFFF, #EEECDF, #687861, #CA7A4C, #C15916 
 

 
 
Headers 
Every newsletter will have a header featuring our logo 
in the top left and the date in month, day, year format 
and the corresponding newsletter number in the top 
right corner. Directly below this should be the 
ĊÐœĮăÐĴĴÐīɂĮ�ĉðĊ�ĴæăðĊÐ�ðĊ�ĴìÐ�ăīæÐĮĴ�ŒðăÅăÐ�åďĊĴ�
size to draw reader attention. 
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Content 
In the body of the newsletter, include three or more main topics with ample padding in between sections to reduce 
clutter. Try to include as many relevant images as possible in order to make the newsletter visually interesting. 

 

Examples 
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Footer 
x AĊ�ĴìÐ�ĊÐœĮăÐĴĴÐīɂĮ�åďďĴÐīȣ�include our logo, links to our socials, and use the address for the Main Building (newsletter 

ÆĊɂĴ�ÅÐ�ĮÐĊĴ�ďķĴ�œðĴìďķĴ�Ċ�ÌÌīÐĮĮ�ðĊ�ĴìÐ�ĮÐĊÌÐī�ÌÐĴðăĮȲȢ  

x Use a white logo on a dark background and an orange logo on a light background. The white logo is the one built-in to 
ďķī�ĮðĴÐȣ�Įď�ðå�ķĮðĊæ�ĴìÐ�ďīĊæÐ�ăďæďȣ�ÆìďďĮÐ�ȿðĉæÐɀ�åīďĉ�ĴìÐ�ÅīĊÌðĊæ�ĴÅ�ĊÌ�ķĨăďÌ�ðĴ�Į��qU:Ȣ 

x Make sure links to socials are active and clickable. 
 

 
 

 

 
 

 
 

 
Mobile format 
TāÐ�ĮķīÐ�Ĵď�ÆăÐĊ�ķĨ�ĊřĴìðĊæ�ĴìĴ�ăďďāĮ�œďĊāř�ðĊ�ĴìÐ�wĪķīÐĮĨÆÐ�ÐÌðĴďīɂĮ�ĉďÅðăÐ�ŒðÐœȢ�'ĊĮķīÐ�ăă�sections are 
padded evenly and no text/images are lost. 

 
Considerations with Squarespace 

x Squarespace has a frustrating feature where white/cream elements appear dark gray when a user views our emails in 
dark mode. Try to design newsletters with this in mind and always view a test email in dark mode to ensure everything 
is legible. 

x The platform only allows one color for all links in a newsletter. Make sure to play around with background/text color so 
that links are legible in each section  
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Sending out newsletters 

Newsletters are released biweekly. Our current schedule is every other Wednesday 
between 2-5pm (peak visibility hours). Exceptions to the schedule can be made to 
push important events that may occur before Wednesday of that week.  

x wķÅþÐÆĴ�ăðĊÐ�ÆĊ�ÅÐ�ĴìÐ�ĊÐœĮăÐĴĴÐīɂĮ�ĴæăðĊÐ 

x Preview text can be from the body of the newsletter. Keep it brief and 
engaging, encouraging readers to click to read more. 

x tÐÆðĨðÐĊĴĮ�īÐ�ĴìÐ�OďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐī�ĉðăðĊæ�ăðĮĴȢ�Uď�ķĊðĪķÐ�īÐÆðĨðÐĊĴĮȢ 

x Again, use the address for the Main Building as our legal address. 
 

Before you send 
x Do a Quality Assurance check: proofread all text for grammatical errors and 

factual accuracy. Ensure all links are active. 

x Send a test email to ensure everything is formatted correctly. 

x Send to Val for approval 

x Get approval for the use of any logos/promotional material that does not 
ÅÐăďĊæ�Ĵď�OďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐī 
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Content 

Upcoming events should be the first items in the newsletter, featured in order from soonest to latest. 

Other options for content include: 

x Sustainability Spotlights: showcase sustainability organizations on campus and beyond. Make sure to get approval for 
any logos used and include links to their socials/websites. 

x TÐĉÅÐī�wĨďĴăðæìĴĮȤ�œÐ�ÌðÌĊɂĴ�Ìď�ĴìÐĮÐ�ĴìðĮ�ĮÐĉÐĮĴÐī�ÅķĴ�ÆďĊĮðÌÐī�ĮĨďĴăðæìĴðĊæ�ďĊÐ�ďī�Ĵœď�O#O�ĉÐĉÅÐīĮ�ÐÆì�
newsletter. Include pictures, short member bios, responses to questions, etc. 

x Upcoming elections where environmental issues are on the ballot. Use neutral language: seek to inform readers about 
the content of elections and avoid endorsing a particular side/vote. 

x Environmental News: quick write-ups on current events with sources linked. Feature positive stories rather than 
negative ones unless there is a call-to-action readers can take. 
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Media & Advertising Strategy 
 
Digital Billboards 

University Unions DigiKnow Billboards 
x Submit Ads 1 1 to 12 weeks prior to requested week 
x Requirement/Size 

x 1920 x 1080 pixels widescreen - horizontal 
x RGB 
x jpeg file 

x Ads will run for 7 days 

 
 
 
Rec Sports Digital Billboards 

x The slide must be sized to 1920x1080 pixels with a 
resolution of 150 DPI. 

x The slide must be a JPG. No other file types will be 
accepted. 

x Requests should be submitted at least 2 weeks prior 
to the start of your first choice week, and no more 
than 4 weeks in advance. 

x Screen space may be requested for a ONE-WEEK 
PERIOD only. 

Student Service Building Screens 

x Availability: Departments and registered student 
organizations hosting or sponsoring events, 
activities or services for students. 

x Format: 1920 X 1080 pixels and png/jpeg file. This is 
a horizontal 150 dpi or higher format png/jpeg. Keep 
file size at or below 1 MB. 

x Deadline: Two weeks prior to requested (first 
choice) display date. 

McCombs Hallway Displays 

x The MSB Digital Display messaging service is 
available for advertising all UT-related events, 
information and groups. Advertisements for private 
companies will not be accepted. 

x The Displays are standard 1920x1080 HD resolution 
monitors. Images sized to fit that resolution will be 
the most effective. JPEG and PNG images are 
accepted. 

 

  

https://universityunions.utexas.edu/events-entertainment/digiknow%5C
https://secure.rs.utexas.edu/services/rstv/
https://universityunions.utexas.edu/SSB-staff-resources#DigitalScreens
https://www.mccombs.utexas.edu/about/tech/media-services/mccombs-complex/information/hallway-message-monitors/
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Options With Printing Costs 

 

 

 
 

 
 
 
 
 

 
  

Posters/Flyers in Dorms  

x Only display flyers/posters for events sponsored by UT 
Austin departments (design must include the department 
ăďæďȲȢ�t�ɂĮ�œðăă�ĨďĮĴ�Ĵď�ĴìÐðī�åăďďī�ĊÌ�ĨķÅăðÆ�ìăă�īÐĮȢ  

x Requirement: 200 posters/flyers must be delivered to the 
main DFHS office in Kinsolving separated into these exact 
quantities: Jester East (35), Jester West (40), WCR (65), 
WRH (60). 

Union Billboards 

Estimated Pricing for 4 weeks 

Bulletin   $4,000 
Digital Bulletin $5,500 
Poster   $1,950 
Digital Poster  $2,400 
 

College of Liberal Arts Billboards 

x Anyone may post signs about an event on any of the 
public bulletin boards around CLA that are not 
designated for a department. Signs and flyers should 
have an expiration date and should be removed after the 
expiration date. Items may be not taped to any of the 
glass, wood or painted walls in the building. 

 
Daily Texan Ad 

RSO may post flyers to the two bulletin boards in the building 
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Other Options for Media on Campus 

A-Frames 
An A-frame is a temporary structure built and used by student organizations to advertise events and other information about 
their organization. A-frames are generally made of 2X4's and pieces of plywood. A student organization must submit an A-
frame (RSO) reservation request through the Mazevo Reservation System and have that request confirmed by Student 
Activities before placing an A-frame on campus. The A-frame locations can be found on the West Mall Map (pdf). For fall 
semesters, A-frame reservation requests may be submitted beginning at 10 a.m. on the first Tuesday in May. For spring 
semesters and summer sessions, requests may be submitted beginning at 10 a.m. on the first Tuesday in November. 
 
 
 
How to Request Space 

1. Log in with your EID and Password. 
2. Select the UT Austin, Outdoor / A-frames / Banners / Jester Tables option. 
3. Click Add New Event. 
4. Enter information for Who section, press Next. 
5. Enter information for When section, press Next. 

a. For the start and end times, enter 12 a.m. and 11:59 p.m. CT 
6. For Where section, select the appropriate building, a-frame (RSO), for the type 

of request then click Find Rooms. 
7. Select the desired room/a-frame space press Next at bottom of screen. 
8. Finish entering event information, answering required questions and press 

Book Room. 
9. Student Activities will follow up with you regarding your request. 

 

Rules for A-Frame Space Reservations 

x Reservations cannot be for longer than two weeks. 
x An organization cannot submit consecutive reservations for the same space 

totaling more than two weeks. 
x A-frames may only be displayed in the designated areas of the West Mall as 

listed on Mazévo (West Mall areas 2, 3, and 4) and must not obstruct pedestrian 
or vehicular traffic, or cause damage or defacement of property. 

x A-frames may not be larger than five feet by five feet. 
x A-frames cannot to be used to promote off-campus businesses or entities, and 

the name of the student organization must be permanently written on the A-
frame. 

x A-frames must be removed on or before the date of expiration. If an A-frame is 
not removed on time, it will be removed by Student Activities, and the 
organization will be frozen. 

  

https://deanofstudents.utexas.edu/sa/promotionsaframesbanners.php
https://mymazevo.com/ssocustomer/utexas
http://deanofstudents.utexas.edu/sa/downloads/WestMallSpaceMap.pdf
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Banners 
Student Activities reserves the Jester, Speedway Plaza, and West Mall banner spaces for student organizations on a Monday 
to Sunday basis. To apply for banner space, an officer must complete the banner (RSO) space request through the Mazevo 
Reservation System. There are three Jester Concourse banner spaces which can only be reserved in seven-day increments 
Monday-Sunday. Requests outside that time frame, including consecutive requests, will not be approved. Banner locations 
include: 

x Jester Banner A - West space (near Wendy's). 
x Jester Banner B - West space (near Sanger Learning Center). 
x Jester Banner C - East space (near John l. Warren Center for African American students). 

Banners must have 4 feet of rope attached to both the upper left and right corners of the banner, and display the official 
name of the student organization or department. 
Student organizations and departments must hang and remove their own Jester banner. Any banner that is not removed at 
the end of a reservation or hung without an approved reservation may be removed. Student Activities is not responsible for 
damaged, lost or stolen banners. 
 
Speedway Plaza Banner Policies 

There are two Speedway Plaza banner spaces which can only be reserved in seven-day increments Monday-Sunday. Requests 
outside that time frame, including consecutive requests, will not be approved. Banner locations include: 

x Speedway Plaza Banner A ȹ (Near Welch Hall and the Gates Dell Complex) 
x Speedway Plaza Banner B ȹ (Near McCombs School of Business and WCP Student Activities Center) 

Banners must be 36 feet wide and five feet tall, and must be made of heavy vinyl or mesh material to withstand the elements. 
Paper banners will not be accepted. Banners must have at least eight three-inch slits in the banner for wind holes, include 
grommets in each corner for rope and reinforced edges help prevent tearing. The banner must also display the official name 
of the student organization or department. Student organizations are not allowed to hang their own banner on Speedway. 
Banners must be dropped off at the Student Organization Center (2609 University Avenue, Suite 2.112) the Thursday before 
the reservation begins. Rope will be provided and does not need to be submitted with the banner.  
 

https://deanofstudents.utexas.edu/sa/promotionsaframesbanners.php
https://mymazevo.com/ssocustomer/utexas
https://mymazevo.com/ssocustomer/utexas
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West Mall Banner Policies 

There are three West Mall banner spaces which can only be reserved in seven-day increments Monday-Sunday. Requests 
outside that time frame, including consecutive requests, will not be approved. 
Banners cannot be more than 20 feet wide and three feet tall, and must be made of heavy vinyl or mesh material to withstand 
the elements. Paper banners will not be accepted. Banners must have at least eight three-inch slits in the banner for wind 
holes, include grommets for rope and reinforced edges help prevent tearing. The banner must also display the official name 
of the student organization or department. 
Well Mall banners must include the appropriate length of rope, and the rope must be attached to the banner. The length of 
rope needed depends upon the banner size but the total width of the banner with rope must add up to at least 60 feet. 
Student organizations are not allowed to hang their own banner in the West Mall. Banners must be dropped off at the Student 
Organization Center (2609 University Avenue, Suite 2.112) the Thursday before the reservation begins. 
For questions about reserving a Jester, Speedway Plaza or West Mall banner space, please call Student Activities at 512-471-
3065. 
 
Further resources can be found here 

https://wikis.utexas.edu/display/larc/Event+Promotion
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Partnership Program 
 
}ìÐ�9ăă�ǫǩǫǬ�OďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐī�ȱO#OȲ�qķÅăðÆ�tÐăĴðďĊĮ�ÆďìďīĴ�ăĮď�ÌðĮÆķĮĮÐÌ�ĨďĴÐĊĴðăăř�ĨīĴĊÐīðĊæ�œðĴì�ăďÆă�
businesses. The idea was for LDL to partner with Longhorn-favorites (like Lucky Lab) and/or companies that focus on 
sustainability. To accomplish this, LDL representatives would reach out to these businesses and ask to pitch the idea of a 
partnership. The LDL website would also house a formȺand description of what a partnership would look likeȺso that 
companies could reach out to us directly and request an official pitch from the LDL organization.  
 
}ìÐ�ȿĨðĴÆìɀ�œďķăÌ�ÆďĊĮðĮĴ�ďå�O#OɂĮ�ÐăÐŒĴďī�ĮĨÐÐÆìȣ�ĨķīĨďĮÐȣ�ĉðĮĮðďĊȯæďăĮȣ�ĊÌ��ĉďīÐ�ÌÐĴðăÐÌ�ÌÐĮÆīðĨĴðďĊ�ďå�œìĴ��
ĨīĴĊÐīĮìðĨ�œďķăÌ�ăďďā�ăðāÐȢ�9ďī�ÐŘĉĨăÐȣ�œÐ�œďķăÌ�Įā�ĴìĴ��ĨīĴĊÐī�ĨķĴ�ĴìÐ�O#O�ÌÐÆă�ðĊ�ĴìÐðī�ÐĮĴÅăðĮìĉÐĊĴɂĮ�œðĊÌďœĮ�ĊÌ�
potentially on cups or trashcans. In return, LDL would recognize the business partner at our events, on the newsletter, on the 
website, and potentially on the back of our shirts.  
 
Note: It would be beneficial for future LDL cohorts to create a pitch deck and incorporate it in this Toolkit.   
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Website Audit and Considerations 
 
In upcoming semesters, assign a webmaster to maintain the site and keep all information current. Once assigned they should look at 
the audit provided by the Fall 2023 class. Some important first steps would be to streamline all text and ensure the design of the site 
is consistent with the branding of LDL. The webmaster should also regularly scrub for information accuracy and remove superfluous 
information. Webmaster is chosen from the PR Committee.  

* The website is under Prof. Valerie Salinas-#ŒðĮɂĮ�Ðĉðăȣ�Įď�ĨăÐĮÐ�īÐÆì�ďķĴ�Ĵď�ìÐī�åďī�ĴìĴ�ðĊåďīĉĴðďĊȢ�}ìÐ�œÐÅĮðĴÐ�ĮìďķăÌ�
only be accessible to four people: President, Head of PR, Webmaster, and Newsletter Head. 
 

  

https://docs.google.com/document/d/1DSuze_ezfw-wiMn5lttE-Z4ZnqlZw1ex/edit?usp=sharing&ouid=105712830224090974446&rtpof=true&sd=true
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�ăķÅ�OďæðĮĴðÆĮ 
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Membership 

Membership Details 

I. Dues 
� $20 for new members 
� $10 for returning 

II. Dues-paid members have access to T-shirts, as well as discounted merchandise like tote bags, maybe even eco-
friendly stamps/stickers, socials, and events.  
� Create an LDL Venmo, Paypal, Cashapp, Zelle  

A. QR Codes 

General 

III. Regular membership options are available for 
individuals who want to be casually involved. 
� Show up to meetings, events, and 

cleanups. 

IV. Committee opportunities for individuals who 
want to be more involved. 
� The committees can be on an as-needed 

basis. 
1. Ex. if event planning needs help, there can 

be a committee tasked to help plan and 
facilitate events. 

Executive  

V. Elections are hosted in class for the first year 
to get it started, as there is a better idea of 
the logistics of the campaign. 

VI. It opens to the public in the second year, but 
the point system (which tracks how active 
members are) comes into play. 
� Exec positions are not by election, but 

instead by application. The application 
consists of a short essay question, a 
resume, and an interview 
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Executive Board Roles 

I. President 
a. Leadership: Provides overall leadership and direction for the organization. 
b. Representation: Often serves as the primary representative of the organization in external matters. 
c. Meeting Facilitation: Presides over meetings and ensures that the board's decisions are implemented. 
d. Strategic Planning: Works with the board to set the organization's strategic goals and vision. 
e. Communication: Communicates with members, the public, and other stakeholders. 

II. Vice President 
a. Support to the President: Assists the president in their duties and may step in when the president is unavailable. 
b. Committee Oversight: Often oversees committees or specific projects. 
c. Succession Planning: May be involved in planning for leadership transitions within the organization. 

III. Treasurer 
a. Financial Oversight: Manages the organization's finances, including budgeting, accounting, and financial reporting. 
b. Fundraising: Often involved in fundraising activities to support the organization's financial needs. 
c. Budgeting: Works with the board to create and manage the organization's budget. 

IV. Secretary 
a. Record Keeping: Takes minutes at meetings and maintains official records of the organization's activities. 
b. Correspondence: Handles official correspondence and communications. 
c. Documentation: Ensures that the organization's bylaws and other documents are up to date. 

V. Parliamentarian 
a. Meeting Facilitation: Assists in the orderly conduct of meetings by providing guidance on proper meeting procedures. 

Booking meeting rooms, event locations 
b. Conflict Resolution: Helps resolve procedural disputes or conflicts that may arise during meetings. Collaborates with 

the presiding officer to find solutions that align with parliamentary rules. 

VI. Public Relations, Co-Public Relations  
a. Public Image: Manages the organization's public image and relationships with the media. 
b. Communication Strategy: Develops and implements communication strategies. 
c. Social Media Management: Oversees the organization's presence on social media platforms. 
d. Newsletter: Oversees and contributes to the regular release of the newsletter.  
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VII. Political Action, Co-Political Action 
a. Advocacy and Lobbying: Engages in advocacy efforts on behalf of the organization, representing its interests to 

policymakers. 
b. Community Mobilization: Mobilizes the organization's members and the broader community to participate in political 

activities. 
c. Political Strategy Development: Develops and implements strategic plans for the organization's political involvement. 

Identifies key political issues relevant to the organization's mission and goals. 

VIII. Historian 
a. Record Keeping: Maintains accurate and comprehensive records of the organization's activities, decisions, and 

events. 
b. Archiving: Organizes and archives historical documents, photographs, and other materials for future reference. 
c. Communication: Communicates historical information to members, stakeholders, and the public through various 

mediums, such as newsletters, presentations, or publications. 

IX. Community Engagement, Co-Community Engagement  
a. Membership Recruitment: Develops strategies for attracting and retaining members.  
b. Member Engagement: Works to keep members actively involved in the organization. 
c. Communication with Members: Communicates with members about events, opportunities, and updates.  
d. Event Planning: Plans and oversees events, socials, programs, or projects 
e. Logistics: Manages the logistical aspects of events, including scheduling and coordination. 
f. Collaboration: Works with other board members to ensure events align with the organization's goals. 

X. Mascot, Co-Mascot  
a. Mascot Scheduling and Presence: Coordinate and schedule mascot appearances at events, games, or promotional 

activities. 
b. Mascot Performance Oversight: Oversee the training and performance of individuals portraying the mascot. Provide 

guidance on maintaining the integrity of the mascot's character and behavior. 
c. Fan and Community Engagement: Develop strategies to enhance fan and community engagement through mascot 

interactions. Encourage mascot involvement in community outreach programs, school visits, or charity events. 
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Committee Board Roles 
I. Committees will be formed after a month into the semester after membership increases and people accumulate 

participation points. 
II. Opportunity for people to get more involved in the operations of the club. LDL is partially an opportunity for students 

to again advertising and marketing experience. 

A. Public Relations  
1. Officer head: Public Relations officer 
2. Responsibilities: see public relations description in executive board roles 
3. One person will be elected as a Webmaster. Webmaster will handle the maintenance of the LDL Website. 

B. Creative  
1. Officer heads: Community Engagement, Mascot, Co-Mascot 
2. Responsibilities: Correspond with Mascot to facilitate and plan events. Create fun, innovative ways to promote 

environmentally friendly concepts. 
C. Research and Strategy 

1. Officer heads: Political Action 
2. Responsibilities: strategy for club action and legacy to inform marketing strategies and club goals. Research 

environmental policies to highlight and advocate for.  
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Meeting Details 
I. Biweekly general body meetings outline  

1. Serve Food 
2. Icebreaker 
3. Club updates 
4. Hot topic 
5. Share environmental news 
6. �ăķÅ�ÐŒÐĊĴĮ�œÐɂīÐ�ìďĮĴðĊæ�ȱÆăÐĊķĨĮȣ�ĴÅăðĊæȣ�æīďķĨ�ĴīðĨĮȣ�ÐĴÆȢȲ 

** All officers are required to be present (Please give a 24-hour notice). 
 

II. Special Meetings: 
1. Networking opportunities 
2. Socials to get to know other students in the org, as well as other environmental organizations 
3. Community engagement both on and off campus 

Socials 
I. Having social events will further incentivize the social aspect of the club 

a. Planned by the community engagement officer 
b. Once a month, depending on bandwidth 
c. Locations 

i. Ideally anywhere by Waller Creek (one of the goals of the club is to increase exposure of the creek)  
1. Outside the alumni center  
2. The campus food forest  

II. Activity ideas 
a. Summer  

i. Nature painting by the creek  
b. Autumn 

i. Pumpkin carving  
ii. LDL thanksgiving potluck 

c. Winter  
i. Cookies and coco  
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Incentives 
I. Volunteer hours 

a. Event volunteering (ACL, moody center, football games) 
b. Campus/Wampus cleanups 
c. Creek clean up 

i.  Each have a different number of hours associated with them 
II. Point system 

a. Influences exec decisions and approval to join a committee 
b. Trips 
c. End-of-year prizes  

III. Social aspect 
a. Social events 

IV. Marketing experience  
a. Experience working with a marketing agency  
b. Join a committee  
c. Continuing to expand the visibility of the club  
d. Partnerships  

V. Networking events with professionals 
a. These can eventually lead into job opportunities both on campus and post-grad 

VI. Group trips 
a. Cleanups off campus  
b. Conferences 
c. Maybe even large yearly events 
d. UT Rec Trips

Calendar 
I. Creek clean up: once a month 

II. Off-campus volunteering: once a month 
III. wďÆðă�ÐŒÐĊĴȤ�ďĊÆÐ��ĉďĊĴìȣ�Ĵīř�Ĵď�ìŒÐ�ðĴ�ÆďĊĮðĮĴÐĊĴ�ăðāÐ�ȿăĮĴ�åīðÌř�ďå�ĴìÐ�ĉďĊĴìɀ  
IV. General body meetings: every other Wednesday 5:30-7 
V. Board meetings: alternate with general body meetings 

VI. Semester Calendar Layout Link 

https://www.canva.com/design/DAFyxSCp4JU/l0CO4SS7IP7X74QceZrY4A/edit?utm_content=DAFyxSCp4JU&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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wďÆðă�TÐÌð 
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Strategy 

Awareness Posts/Stories 
- ZĊÆÐ��œÐÐā�ȿ�ăăÐī��īÐÐā��ÐÌĊÐĮÌřɀ�ìðæìăðæìĴðĊæ�

a different fact or area of Waller Creek (story) 
- Once a month video highlighting a different part of 

Waller Creek (post) 
 
Sporting Events: 

- Twitter Posts (post) 
- Instagram Story before the game for reminder to 

pick up trash (story)  
 
Clean Up 

- Announcement about it (post)  
- qďĮĴ�œðĴì�řďķ�ðĊ�ĴìÐ�ÆīÐÐā�ĊÌ�řďķī�ȿÆīšðÐĮĴɀ�ĨðÐÆÐ�

of trash- t-shirt giveaway (story) 
- Reminder of it the week of with a sign up form 

(story) 
- Maybe reminder of it day of, depending on clean up 

(story) 
- Post-clean up (story/post) 

Tabling Events 
- Announcement about it (post/story) 
- Reminder of it the week of and day of (story) 
- Depending on if we have posters or giveaways - 

post about those on story 
- Post-tabling (post) 

 
Environmental Holidays 

- Earth Day, National Recycling Day 
- Post Facts Infographic (story/post) 

 
What LDL is doing posts 

- Drain Labels: Interactive/Scavenger Hunt, get 
people to look for them and post a picture 

- New info/updates posts about the club 
 
X (Twitter) 

- At tabling events, make people follow the X to 
participate in the prize giveaways (like we do with 
the Instagram) 
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Schedule 

The example calendar assumes that there is a creek clean up, tabling event, and a baseball game in the month of April. This 
example shows what social media should look like during a busy LDL month. 

https://drive.google.com/file/d/1I7qVgQZ6GdNuAOj2agjdeEMXcZN38kIq/view?usp=sharing
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Use of Social Sites 

 

X 

Use for informational posts, reposts of IG, and retweets of 
relevant or UT based accounts. 

 
Instagram Posts 

Informational posts, event recaps, and event 
announcements. 

Instagram Stories 

Use for quick reminders, updates, Instagram reposts, 
trivia/fun interactive questions, and relevant UT posts. 

 
TikTok / Reels 

Entertainment purposes, trivia videos, and event recap 
videos. 

 

  

https://drive.google.com/file/d/1I7qVgQZ6GdNuAOj2agjdeEMXcZN38kIq/view?usp=sharing
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AĊ�ĴìÐ�9ķĴķīÐ 
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Five Year Vision 

}ìÐ�9ăă�ǫǩǫǬ��ăĮĮ�ďå�OďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐī�ìĮ�ÆīÐĴÐÌ��Ĵœď-prong strategy when looking at current and future actions to 
åķīĴìÐī�ĴìÐ�ĉðĮĮðďĊ�ďå�OďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐīȢ�}ìÐĮÐ�Ĵœď�ĨīďĊæĮ�īÐ��ÆĴðŒĴðďĊ�ĊÌ�OÐæÆřȢ  

Activation 
Activation refers to objectives that we are currently pursuing to ensure success in the present and for the future. Website 
maintenance, social media presence, events, newsletters, media relations, and club establishment are a few of the numerous 
actions tìĴ�īÐ�ÅÐðĊæ�ÌďĊÐ�ðĊ�ĴìÐ�ĨīÐĮÐĊĴ�Ĵď�ĨīďĉďĴÐ�OďĊæìďīĊĮ�#ďĊɂĴ�OðĴĴÐīȢ  

Legacy 
Legacy refers to objectives that are currently in progress or require more development in the coming year to meet our five-
year vision planning. Legacy tactics are meant to serve as a jumping-off point for future LDL members, as they are under-
developed ideas that still require strategy, brainstorming, and planning. Most of these tactics will be implemented semesters 
from now to meet the goals of the five-year visioning or what is required from our clients. Legacy also includes projects that 
were created in the past that can be updated or implemented further in the future. For example, updating the Waller Creek 
Walking Tour. 
 
The timeline below goes into more detail on each objective, considerations for those objectives, and when they should be 
completed. Remember that LDL is successful as long as we keep each strategy 70% UT Pride and 30% Environmental. 
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Timeline 

2023 
Fall 
 
 
 

2024 
Spring 
 
 
 
 
 
 
 
 
 

 
Fall      
 

 
  

x Five Year Vision planning begins. 
x Longhorns #ďĊɂĴ�OðĴĴÐī�ÅÐÆďĉÐĮ�Ċ�ďååðÆðă�ÆăķÅȢ 
x Syllabi clause is approved within College of Natural Sciences. The clause she be extended to the entire University.  
x Creeky design is in its final iteration.  

 

x Creeky design is finalized, and mascot production begins. 
o Keep in mind that measurements should reflect an average androgenous size 

x Longhorns #ďĊɂĴ�OðĴĴÐī��ăķÅ�ÌÐĴðăĮ�īÐ�åðĊăðšÐÌ�œðĴì�ÅďĴì�ĴìÐ�ďăÌ�ĊÌ�ĊÐœ�ÆăĮĮȢ�'ŘÐÆķĴðŒÐ�ÅďīÌ�positions are selected 
and Longhorns #ďĊɂĴ�OðĴĴÐī�ÅÐæðĊĮ�Ĵď�ĨìĮÐ�ďķĴ�ďå�ĴìÐ�ÆăĮĮīďďĉ�ĉďÌÐă�ĊÌ�ðĊĴď��åķăăř�åďīĉÐÌ�ĊÌ�åķĊÆĴðďĊă�ÆăķÅȢ� 

x Corporate partnership program planning begins. 
x Continue to utilize pre-existing relations with environmental focused student orgs while also expanding to spirit, pre-

professional, and honor orgs to help those club members meet volunteer hour requirements. 
x  Various merch designs and products are created with an emphasis on merch that leaves little impact. 
x Expand Experience Waller Creek programming 

o Create a way to know about the walking tour 
o Partner with Healthy Horns to create a Waller Creek Meditation series in and around Waller Creek 
o Have small art installations that are not negatively impactful to the creek 

 
 
 x Club membership increases with a focus on incoming freshman. Orientation is utilized to introduce the club. 

x Creeky mascot production is finished by end of the year.  
o Mascot tryouts should also occur in conjunction with club leadership elections. Mascots should be selected based on commitment 

requirements and whether the candidate can fit in the suit.  
o Keep in mind that there are extra components required when using a mascot suit, such as a cold suit.  

x Corporate partnerships begin to roll in and a partnership with Texas Exes and Texas Athletics begins.  
x Merch becomes a form of funding for the club. 
x Longhorns #ďĊɂĴ�OðĴĴÐīɂĮ�ăďæď�ðĮ�ďĊ�īÐÆřÆăðĊæ�ĊÌ�ĴīĮì�ÅðĊĮȢ 
x Clean ups expand to nearby beaches or state/national parks as an opportunity to travel and learn about wildlife 

conservation in a club weekend trip. 
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2025 
Spring 
 
 
 
 
 
 

Fall    
 
 
 
2026 
Spring 
 
 
  

x Creeky has a grand reveal.  
x Creeky elementary school education program planning begins.  
x Extend Longhorns #ďĊɂĴ�OðĴĴÐī�Ĩīďæīĉ�ĊÌ�ÆăÐĊ�ķĨĮ�Ĵď�ďķĴĮðÌÐ�ďĊ��}��ĉĨķĮ�ðĊĴď���Tq�w�œðĴì��ĨīĴĊÐīĮìðĨ�œðĴì�

West Campus Ambassadors.  
x Begin to target Greek life organizations and help with clean ups post West Fest. 
x Increase corporate buy in and begin looking for sponsors as Longhorns #ďĊɂĴ�OðĴĴÐī�ÅÐÆďĉÐĮ��ĉďīÐ�āĊďœĊ�ĊĉÐȢ 
x Include Waller Creek as a staple for Campus Tours to increase knowledge of Waller Creek among incoming freshman. 
x All Storm Drains are labeled and now maintenance begins. 

 
 

x Creeky begins touring through elementary schools and has a presence on Longhorn Boulevard.  
x Membership expands and retention becomes a focus to ensure people are enjoying their membership experience 

with Longhorns #ďĊɂĴ�OðĴĴÐīȢ 
x Longhorns #ďĊɂĴ�OðĴĴÐī�ÅÐÆďĉÐĮ��ĨīĴ�ďå�ĴìÐ��}�9ďďĴÅăă�ÐŘĨÐīðÐĊÆÐȣ�ĊÌ�ďķī�ĊĉÐ�ðĮ�ðĊÆăķÌÐÌ�ðĊ�ÆÐīĴðĊ�

merchandising.  
 

 
 
 

x Longhorns #ďĊɂĴ�OðĴĴÐī�ðĮ�Į�īÐÆďæĊðšÅăÐ�Į�#ďĊɂĴ�TÐĮĮ��ðĴì�}ÐŘĮȢ� 
x Extend Longhorns #ďĊɂĴ�OðĴĴÐī�Ĩīďæīĉ�ĊÌ�ÆăÐĊ�ķĨĮ�Ĵď�ĊÐīÅř��ķĮĴðĊ�ĨīāĮ�ĊÌ�ĴīðăĮ�Ĵìīďķæì��ĨīĴĊÐīĮìðĨ�œðĴì�

Texas Parks and Wildlife.  
x �ÌŒďÆĴÐ�åďī�ȿ:īÐÐĊ��ķðăÌðĊæĮɀ�ďĊ��ĉĨķĮȢ 
x We are now the go to organization for environmental focused social orgs. 



 78 

  

 
 

 
ZĴìÐī�tÐĮďķīÆÐĮ 
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Factsheet Fact Sheet 

  
  

  

Student Survey Response 

 50% Zå�ĮĴķÌÐĊĴĮ�īÐ�ȿŒÐīř�œīÐɀ�ĴìĴ��ăăÐī��īÐÐā�īķĊĮ�Ĵìīďķæì�ÆĉĨķĮ 

 

28% Of students are aware of the creek but do not know it by name 

 40% Of students have never visited Waller Creek 

 97% Of students are willing to visit the creek 

 

18% Of students knew that the Colorado River is the source of their drinking water 

 

1/5 Students admit to littering 
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Waller Creek is home to over 300 animal species.  
 

73  species of bird 
16  species of reptiles 
12  species of arachnids 
11  species of mammals 
8  species of fish 
5 species of amphibians 

 

And over 100 plant species.  
 
**A list of all specie can be found here.** 

 

Waller Creek is 11.26 kilometers long, with an average 
pH level of 7.92, average water temperature of 
22.34qC, and a 49.1% flow distance. 
 

Only 2% of Waller Creek 
lies in undeveloped area. 

Waller Creek Data 

Bacteria & Chemical Counts 
x Measured E.Coli amounts: 1800 - 5700 mL 

o Only a small percentage of E.Coli present has been determined 
to come from pet feces, contradicting previous beliefs. Most 
E.Coli presence is believed to stem from human fecal matter. 

x Measured Coliform amounts: 3500 - 4500 mL 
x Noticeable amounts of caffeine have been found in the creek. 

 

Effect of Storms and Runoff: 
x Observed increase in fecal matter, E.coli, and 

coliform amounts present in the creek 
following storm runoffs and flooding. 

x Presence of waste water also increases 
following storms or flooding. 

x Increase in turbidity following storms. 
 

https://sites.cns.utexas.edu/sites/default/files/waller_creek_working_group/files/wallercreekanimalspecies.pdf?m=1519772156
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Syllabus Clause  

 

This piece of legislation aims to maintain student mindfulness and conscientiousness of environmental impact while 
reinforcing school pride. By inclusion of "Longhorns Don't Litter" in class syllabi, UT Austin is able to remind students and 
faculty of our guarantee to not litter. Refraining from littering is an easy, accessible way to strengthen sustainability and care 
for the campus and the greater Austin community! 

This legislation has passed in CNS. To keep this going, LDL senate representatives should bring this piece of legislation to 
their college councils and attempt to pass it. Members that are not involved in student government can contact members of 
their college council through their website. I will keep this initiative updated as well with any changes!   

https://docs.google.com/document/d/17cSiQg9Vr3BXFsL9h3-cNR3e0bpq7zdyzjhH_EgNTFk/edit?usp=sharing
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Passwords and Google Drive Access  
To access the Google Drive, click this link. The Drive is organized by semester with all other non-semester folders being filled 
with information that is evergreen. Longhorns #ďĊɂĴ�OðĴĴÐī�ķĮÐÌ�Ĵď�ÅÐ�ÆďĊĴðĊÐÌ�ďĊ��ďŘȣ�ĊÌ�ÌķÐ�Ĵď��ďŘɂĮ�ăðĉðĴÐÌ�ĮìīðĊæ�
ÆĨÆðĴř�Ĵď�æðĊ�ÆÆÐĮĮ�Ĵď�ĴìÐ��ďŘ�ĉÐĮĮæÐ�qīďåȢ��ăÐīðÐ�wăðĊɂĮ-Davis.  
 
 

Site Username Passwords 

Instagram longhornsdontlitter Longhorns1! 

Gmail ExperienceWallerCreek@gmail.com L0nghorns22 

Signup Genius ExperienceWallerCreek@gmail.com L0nghorn$22 

Mail Chimp ExperienceWallerCreek h00kemEWC! 

Linktree experiencewallercreek 3xp3ri3nc3 

Spotify ExperienceWallerCreek@gmail.com L0nghorns22 

 

 

* The website is under Prof. Valerie Salinas-#ŒðĮɂĮ�Ðĉðăȣ�Įď�ĨăÐĮÐ�īÐÆì�ďķĴ�Ĵď�ìÐī�åďī�ĴìĴ�ðĊåďīĉĴðďĊȢ�}ìÐ�œÐÅĮðĴÐ�ĮìďķăÌ�
only be accessible to four people: President, Head of PR, the person in charge of updating the website, and the head for the 
newsletter. 
  

https://drive.google.com/drive/folders/1_cV3ZWOAcNQvZtopsPUvOXSlnTNLrMWQ?usp=drive_link
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